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KOLATONIQ 


After  many  years  as  a  prescription 
favourite  Labiton  is  now  available  in  a 
new  OTC  pack. 

The  new  200  ml  bottle  will  be  sold 
exclusively  through  retail  pharmacies 
and  has  been  designed  to  brighten  your 
shelves  and  to  empty  them  quickly! 

The  Labiton  Kola  and  Vitamin  formula 
is  tried  and  trusted  and  pleasant  to  taste. 
It  contains  natural  extract  of  Kola  Nuts 
and  caffeine  to  overcome  tiredness  and 
listlessness  plus  Vitamin  B  to  make  up 
deficiency  resulting  from  recent  illness  or 
anorexia. 

When  your  customers  buy  Labiton 
Kola  Tonic  we  expect  them  to  come  back 
for  more. 


Labiton  is  a  trademark 


Laboratories  for  Applied  Biology  Limited,  91  Amhurst  Park,  London  N16  5DR 


Going... 


Sensitive  teeth  affect  nearly  half  the  UK 
population  at  some  time,  so  the  market  is  huge. 
And  it's  totally  dominated  by  Sensodyne.  But 
we're  not  just  the  brand  leader.  We're  the  No.  5 
brand  by  value*  in  the  total  toothpaste  market. 


Going. 


When  Sensodyne  F  joined  the 
range  last  year  it  was  an  instant  hit. 
Backed  by  a  National  TV  campaign, 
total  brand  sales  surged  ahead. 
So  we're  backing  Sensodyne  again 
with  a  record  £2.7  million  TV  spend. 


1  'iiiiiniiiiuuiujj! 


Gone. 


BACK  ON  TV  IN  NOVEMBER. 


^  


SENSODYNE 

TOOTHPASTE 


Consumers  know  Sensodyne  works.  When  they  try  it,  they 

stay  with  it.  The  Sensodyne  F  launch  created  new  users,  and 

boosted  total  Sensodyne  sales  to  record  levels.  Now  it's  also 

available  in  a  75ml  size,  increasing  consumer  choice  and 

your  revenue  per  facing.  So  when  TV  starts  in  November 

make  sure  you're  well  stocked  with  Sensodyne  F, 

Mint  and  Original.  Sensodyne's  the  only  brand  you 
SENSODYNE  need< 
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COMMENT 


For  the  second 
week  in  succession 
BBC2  got  down  to  it 
in  Brass  Tacks, 
turning  the  spotlight  on  the 
supposed  abuse  of  patients  by  a 
healthcare  system  that  was  said 
to  have  permitted  the 
overzealous  and  sometimes 
indiscriminate  use  of  medicines, 
particularly  benzodiazepines. 
Ativan  was  singled  out  as  the 
chief  offender.  It  was  pointed  out 
with  barely  unrestrained 
satisfaction  that  spokesmen  for 
both  Wyeth  and  the  ABPI  had 
declined  to  take  part.  Indeed, 
this  was  a  shame,  for  although 
they  were  no  doubt  sceptical 
about  their  reception  on  a 
programme  where  questions 
were  orchestrated  in  an  almost 
rabble-rousing  fashion,  they 
could  have  swelled  the  voice  of 
reason  from  several  participants.  _ 
Drug  companies  were 
portrayed  as  influencing  doctors' 
prescribing  habits  through 
excessive  advertising,  and  GPs 
were  said  to  be  unreceptive  to 
the  concerns  of  the  Committee 
on  Safety  of  Medicines  —  first 
expressed  some  five  years  ago  — 
that  benzodiazepines  be  used 
only   in   carefully  selected 


patients,  in  the  lowest  possible 
dose,  and  for  the  shortest 
possible  time.  The  spectre  of  the 
repeat  prescription  was 
paraded,  condemned  by 
everyone,  but  nonetheless  shown 
to  be  alive  and  flourishing 
throughout  the  NHS.  Patients 
dependent  on  benzodiazepines 
told,  variously,  of  their  relief, 
gratitude  and  frustration  about 
their  habit. 

Although  the  strident  tone  of 
the  programme  must  have 
irritated  many  patients, 
pharmacists  and  doctors,  let 
alone  the  drug  industry,  the 
message  for  those  in  the 
healthcare  service  was  plain. 
Both  patients  and  drugs  demand 
respect.  Patients  now  demand 
information  about  illness  and 
treatments  m  a  way  that  would 


have  been  unusual  only  a  few 
years  ago,  but  is  now  expected 
and  should  be  readilly  given  by 
all  20th  century  practitioners. 
The  soft  option  of  pills  instead  of 
counsel  has  never  been 
acceptable,  and  is  less  so  now 
that  medicines  have  become 
much  more  potent. 

Few  drugs  are  panaceas  and 
must  not  be  promoted  as  such, 
either  directly  or  by  implication 
through  the  media,  to  a  public 
receptive  to  "miracle  cures".  Yet 
that  same  public  needs  its  medi- 
cal miracles  and  the  pharma- 
ceutical industry  must  continue 
to  search  for  them  through 
proper  and  controlled  research 
that  is  continued  during  their  use 
in  practice.  How  many 
pharmacists  are  prepared  to 
"blow  the  whistle"  politely  and 
privately  on  "repeat  happy 
GPs".  Not  enough,  perhaps, 
when  professional  etiquette  may 
get  in  the  way.  But  for 
pharmacists,  the  counselling 
of  the  prescriber  should  be 
he  most  rewarding  counselling 
of  all.  For  a  pofession  that 
believes  it  has 
come  of  age,  even 
this  should  be  ' 
possible. 


Chenust  &  Druggist  31  October  1987 
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NEWS 


remises  'flood'  takes 
Register  over  12,000 


There  are  more  than  12,000 
pharmacies  in  Great  Britain  for  the 
first  time  since  1971.  The  number  of 
premises  on  the  Pharmaceutical 
Society's  Register  rose  by  184  in 
September  to  12,016. 

The  last  minute  rush  to  open  before  the 
deadline  for  openings  under  the  old 
contract  rules  saw  a  total  of  140  new 
premises  in  England  (excluding  London), 
with  174  openings  against  34  closures. 
London  was  up  25,  with  29  openings  and 
only  four  closures. 

In  Scotland  there  were  eight  new 
premises  over  August,  with  12  openings 
and  four  closures;  Wales  saw  a  net  gain  of 
11,  with  12  new  premises  and  only  one 
closure. 

The  Midlands  seem  to  have  seen  the 
fastest  expansion  over  the  past  month,  with 
17  new  pharmacies  in  Birmingham,  eight 
new  pharmacies  in  Coventry,  seven  in 
Nottingham,  seven  in  Derby  and  six  in 
Leicester.  The  seven  new  pharmacies  in 
Derby  include  three  on  Osmaston  Road,  at 
numbers  28,  269  and  852,  making  five  in 
all.  There  are  five  new  premises  in  Greater 
Manchester  and  five  in  the  Leeds  area. 

The  multiples  have  been  using  the  last 
month  before  the  "necessary  or  desirable" 
requirement  to  extend  their  influence. 
Pride  of  place  goes  to  the  300  outlet  Lloyds 
Chemists  chain,  who  together  with  their 
new  acquisition  F.A.  Billington  (Chemists) 
account  for  around  20  new  pharmacies, 
mainly  in  the  West  Midlands. 

Chairman  Allen  Lloyd  told  C&D  that 
the  company  is  quite  happy  to  acquire 
businesses  anywhere  in  the  country  to 
continue  the  group's  expansion.  "With 
another  10,600  pharmacies  apart  from 
Boots  in  the  country,  we  see  no  problem 
for  futute  growth,"  he  said.  "Even  before 
we  bought  Billington's  75  per  cent  of  our 
outlets  had  been  acquired."  Mr  Lloyd 
doesn't  rule  out  totally  new  premises 
either. 

Boots,  too,  have"  been  opening  new 
premises  in  the  last  month,  with  five 
additions  to  the  Society's  Register,  in 
Penrith,  Preston,  Rotherham,  Rotherhithe 
and  Fraserburgh.  Underwoods  opened 
four  new  pharmacies  in  September,  all  in 
and  around  London,  in  Hounslow, 
Harrow,  Haymarket  and  Hammersmith. 

Managing  director  Brian  Kemer  says 
that  the  company  will  continue  its 
expansion  regardless  of  the  details  of  the 


contract.  "If  we  want  to  get  into  a 
particular  area  we  will  buy  a  going 
concern,  as  we  did  in  Romford.  We  may 
open  without  a  contract,  as  we  have  in 
Haymarket,  though  we  have  applied  for 
one.  Mr  Kerner  says  he  has  also  never 
ruled  out  Underwoods  opening  non- 
pharmacy  outlets. 

Supermarket  pharmacy  continues  its 
expansion,  with  three  more  Safeway 
pharmacies,  in  Harrogate,  Edmonton,  and 
Bangor.  Moss  Chemists  have  opened  three 
new  branches  in  Asda  stores  in  High 
Wycombe,  Derby  and  Leicester,  and 
Sharp  Chemists  two  new  pharmacies  in 
Tesco  stores  in  Aylesbury  and  Pontypridd. 

The  new  contract  regulations,  through 
which  all  new  openings  must  now  pass, 
will  bring  to  an  end  a  three  year  period  in 
which  pharmacies  opened  at  the  rate  of 
just  under  one  a  day.  The  number  of 
registered  pharmacies  topped  11,000  just 
three  years  ago  after  bottoming  out  of  the 
post-war  low  of  10,600  in  1980. 


Chemist  &  Druggist  Editor  John  Skelton 
handed  over  a  leech  jar  to  Scottish 
Executive  chairman  Ian  Caldwell  (left)  last 
week  in  the  Charles  Drummond  room  at 
the  Pharmaceutical  Society's  house  in 
Edinburgh,  in  the  presence  of  the 
Committee.  The  jar  is  on  permanent  loan 
to  the  PSGB's  Scottish  Department  to  mark 
Mr  Drummond's  long  and  distinguished 
stint  as  C&Ds  Xrayser.  Presenting  the  jar 
—  illustrated  in  Solomon  Maw's  1839 
catalogue  as  "Maw's  new  pattern  vase,  for 
leeches,  honey  and  tamarinds"  —  Mr 
Skelton  said  Mr  Drummond,  who  died  last 
year,  was  a  pharmacist  of  distinction,  a 
pharmaceutical  historian  of  note,  and  a 
C&D  contributor  whose  fine  language  and 
keen  observation  of  pharmacy  did  much 
for  the  profession 


\2l/z  pc  increase 
in  NPA  subs 

The  National  Pharmaceutical 
Association  has  increased  its 
subscription  by  12V2  per  cent  to  £225 
to  reflect  increased  pressure  on  the 
Chemists  Defence  Association 
resulting  from  product  liability 
claims. 

Director  Tim  Astill  said  the  CDA's 
costs  were  the  major  element  in  the 
subscription  if  the  advertising  fee  was 
discontinued  and  that,  in  the 
circumstances,  the  increase  was  "modest". 
The  NPA  element  of  the  subscription  was 
to  remain  the  same  for  the  third  year 
running,  while  the  advertising  fee  would 
stay  at  £50  for  the  fifth  successive  year. 
The  Proprietary  Articles  Trades 
Association  fee  has  gone  up  by  £1  to  £7. 

Mr  Astill  said  that  overall  running  costs 
would  be  kept  down  by  "good  husbandry 
and  a  sound  investment  policy"  but 
warned  that  no  extra  staff  would  be  taken 
on  other  than  in  the  information 
department.  "Members  may  find  that  when 
they  ring  in  all  staff  in  a  particular 
department  are  on  the  phone  and  they  will 
have  to  wait  their  turn." 

And  he  said  that  he  would  rely  on  the 
skill  of  the  media  buying  department  of  the 
NPA's  advertising  agency  to  continue  to 
buy  space  well.  However,  there  might  be 
some  reduction  in  advertising  frequency. 


After  the  wind 
comes  the  rain 

Hardly  had  the  hurricane  howled 
its  last  when  Wales  and  Northern 
Ireland  experienced  some  of  their 
heaviest  rainfall  and  worst  flooding 
last  week. 

The  Pharmacy  Mutual  Insurance 
Company  at  the  National  Pharmaceutical 
Association  braced  itself  for  an  onslaught 
of  additional  claims  but  manager  John 
Hart  is  happy  to  report  that  it  was  not  the 
case.  Around  800  claims  forms  have  now 
been  issued  because  of  the  adverse 
weather  conditions,  but  it  is  too  early  to 
predict  whether  or  not  premiums  will 
increase  next  yearm,  says  Mr  Hart.  "It  is 
not  possible  to  generalise  and  we  must 
look  at  the  situation  in  relation  to  the  whole 
year."  He  added  that  January  and 
February  had  been  "disastrous"  but  as 
contingency  plans  were  written  into  each 
year's  budget  —  and  recent  years  have 
been  good  —  this  would  act  as  a  buffer. 
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Police  tip-off 
puts  pharmacist 


in  court 


A  pharmacist  who  alerted  police 
after  he  became  suspicious  of  a 
woman  customer  found  himself 
under  arrest  for  earlier  supplying 
medicines  in  contravention  of  the 
Medicines  Act. 

Police  inquiries  revealed  that  the 
woman,  a  registered  addict,  had  altered 
the  amount  of  the  drug,  Diconal,  to  be 
dispensed  on  five  prescriptions  and  forged 
three  other  prescriptions  on  blank  forms 
which  she  had  stolen,  and  these  had  all 
been  dispensed  by  the  pharmacist, 
Geoffrey  Smith,  at  his  pharmacy  in 
Brockley  Road,  Brockley. 

Inner  London  Crown  Court  heard 
recently  that  Mr  Smith  was  taken  in  by  the 
woman  addict  who  told  him  she  was  a 
home  help  collecting  the  drug  for 
terminally  ill  cancer  patients.  Mr  Smith 
admitted  eight  charges  of  supplying 
medicines  in  contravention  of  the 
Medicines  Act. 

Judge  Ian  McClean  told  him:  "The 
allegations  of  the  prosecution  are  based  on 
carelessness,  rather  than  deliberate 
supply.  Now  that  you  have  been  warned,  a 
different  attitude  is  likely  to  be  taken." 

Mr  Smith  was  conditionally  discharged 
for  two  years  and  ordered  to  pay  £350 
costs. 

More  money  for 
AIDS  campaign 

The  Health  Education  Authority  has 
taken  over  responsibility  for 
developing  the  AIDS  campaign. 

The  Government  has  allocated  an 
initial  £4.  lm  to  the  authority  to  produce 
educational  material  and  media 
campaigns  and  to  commission  research 
during  the  remainder  of  the  financial  year. 
The  anti-mjectmg  campaign  will  continue 
to  be  managed  by  the  Department  of 
Health  for  the  time  being. 

An  extra  £6. 5m  has  been  allocated  to 
the  three  regional  health  authorities  which 
have  been  facing  additional  pressures 
because  of  the  large  numbers  of  AIDS 
patients  they  are  having  to  treat.  The 
regions —  North  West,  North  East  and 
South  East  Thames  —  together  account  for 
four  out  of  five  AIDS  patients. 

A  further  £1 .  lm  will  go  to  the  Public 
Health  Laboratory  Service  to  meet  extra 
costs  arising  from  HIV  testing. 
Chemist  &  Druggist  31  October  1 987 


Tm  sorry  gents,  you'll  have  to  take  your  prescriptions  somewhere  else. 
I'm  right  out  of  Tenormin." 


Breakdown  in 
recall  system 

The  refusal  by  a  Southampton 
pharmacist  to  pass  on  a  drug  recall 
to  colleagues  has  highlighted  the 
lack  of  official  drug  recall  systems 
for  community  pharmacists  in  some 
parts  of  the  country. 

The  recall  in  question  involved  a 
possible  mix-up  with  Wellcome  Lanoxin 
and  tetanus  ampoules.  Hants  LPC 
chairman  Jeff  Holloway  told  C&D  that  he 
was  informed  by  the  FPC  of  the  recall  and, 
after  deciding  it  was  potentially 
dangerous,  it  was  put  through  the  LPC's 
early  warning  system,  which  was 
originally  set  up  to  alert  other  chemists  of 
potential  drug  misuse  problems. 

Mr  Holloway  says  that  the  LPC  has  one 
pharmacist  in  each  conurbation  to  set  off  a 
"chain"  message,  with  another  covering 
the  rural  pharmacies.  But  the  pharmacist 
in  Southampton  refused  to  do  so  on  this 
occasion:  "He  said  it  wasn't  urgent  and  he 
'wasn't  prepared  to  act  as  the  unpaid 
messenger  boy  for  the  DHSS  any  longer'." 

A  subsequent  LPC  meeting  discussed 
the  problem  and  Mr  Holloway  says  that  he 
was  surprised  by  the  strength  of  members' 
feelings  that  the  early  warning  system 
should  not  be  used  for  recalls. 

"The  view  was  that  it's  not  fully 
comprehensive,  pharmacies  open  and 
close  and  it  takes  time  to  update  the 
system.  And  we  also  didn't  think  that  the 
FPC  or  LPC  should  take  financial 
responsibility  for  these  recalls." 

C&D  understands  that  responsibility 
for  drug  recalls  was  placed  in  the  hands  of 
FPCs  when  they  achieved  autonomy,  but  it 
was  one  of  the  extra  duties  that  were  the 
cause  of  the  FPC  administrators'  dispute 
earlier  this  year.  Along  with  the  new 
contract  regulations,  drug  recalls  were  an 
additional  role  that  the  already  resource- 
stretched  administrators  said  they  would 


not  fulfil  without  extra  funding. 

The  Department  is  now  discussing  the 
requirements  for  an  adequate  notification 
system  and  the  means  of  monitoring  its 
effectiveness  "without  any  commitment  to 
involve  LPCs".  So  it  seems  it  is  now  up  to 
FPCs  to  put  forward  the  best  means  of 
informing  contractors. 

IUDs  'best' 

Intrauterine  devices  are  "probably 
the  most  effective  and  reliable 
reversible  method  of  fertility 
regulation  available  to  women" 
according  to  the  WHO. 

Scientific  experts  from  both  developed 
and  developing  countries  looked  into 
copper-  and  hormone-releasing  devices 
following  concern  over  the  safety  of  IUDs 
in  general  in  the  wake  of  market 
withdrawals  in  the  United  States. 

Their  report  (WHO  Technical  Report 
753)  states  that  the  decision  to  withdraw 
the  Lippes  Loop,  Copper-7  and  TCu-200 
IUDs  from  the  American  market  "were 
based  on  commercial  and  financial 
considerations  rather  than  questions  of 
safety."  They  added:  "The  newer  copper- 
releasing  devices  are  comparable  to  oral 
contraception  in  terms  of  safety  and 
efficacy  and  the  use  of  IUDs  in  both 
developed  and  developing  countries 
should  continue  to  be  supported."  But  they 
reiterated  the  need  for  careful  screening  to 
ensure  there  were  no  contraindications. 

A  doctor  has  been  given  permission  by  a 

High  Court  judge  to  challenge  restrictions 
preventing  him  from  advertising  in  the 
Press  that  he  practises  holistic  medicine. 
Dr  Richard  Colman  of  North  Yorkshire, 
was  granted  leave  last  week  for  a  judicial 
review  of  the  General  Medical  Council's 
advertising  guidelines.  If  his  case  is 
successful  on  its  full  hearing  next  Spring, 
it  will  lead  to  a  relaxation  of  the  GMC's 
rules,  which  allow  only  basic  information 
in  leaflets. 
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THEY'LL  FLOURISH  NOW 
THEY'RE  IN  OUR  NURSERY 


Adexolin 


We've  bought  the  sole  rights  to  Minadex  and  sugar-free  Adexolin 
the  leading  vitamin  and  mineral  preparations  for  children. 

Their  position  in  the  market  place  is  now  being  reinforced  by  our 
expertise  as  the  vitamin  and  supplement  specialists.  Which  means  their 
sales  will  mushroom. 

•  Immediate  promotion  at  the  two  crucial  national  health  care 
conference  and  exhibitions  this  autumn. 

•  Heavyweight  colour  advertising  campaign  in  the  parental  and 
health  visitors'  press  during  the  winter  sales  period. 

•  Substantial  PR  campaign  in  both  parental  and 
para-medical  press. 

•  Excellent  profit  opportunity  for  you. 

If  you  want  your  sales  to  flourish  this  winter,  follow  our  example 
and  buy  in  Minadex  and  Adexolin,  childrens'  vitamin  supplements.  See 
your  Seven  Seas  representative  for  more  details. 


Seven  Seas,  the  home  of  Britain's  favourite  supplements 


INEWS 


OP  leaflets  best 
for  information 

The  best  way  of  giving  patients 
information  about  their  medicines 
is  through  manufacturers  leaflets 
supplied  in  original  packs, 
according  to  a  report  "Information 
to  patients  on  medicines"  published 
by  the  ABPI  this  week. 

The  report  presents  the  final 
recommendations  of  the  ABPI's  working 
party  set  up  in  1984  to  look  at  provision  of 
information  to  patients  on  medicines.  It 
recommends  that  package  inserts  should 
be  given  to  reinforce  and  amplify 
information  from  doctors  and  pharmacists. 
The  leaflets  should  include  information  on 
what  the  medicine  is  for,  but  not 
necessarily  specific  indications.  They 
should  give  dosage  instructions  and 
contain  information  about  clinically 
significant  or  potentially  dangerous 
interactions,  details  of  side  effects  and 
what  to  do  about  them;  storage  and 
disposal  details,  and  formulation  details. 

Manufacturers  should  produce  the 
leaflets  and  hold  the  copyright  to  them.  It 
is  recommended  that  the  leaflets  should  be 
collated  into  a  compendium  by  ABPI  for 
sale  to  the  public  as  well  as  for  distribution 
to  doctors  and  pharmacists.  The  leaflets 
should  be  approved  by  the  Department  of 
Health  when  a  product  licence  is  first 
issued  and  at  the  five  yearly  renewal  of 
licences,  says  the  report.  Initially  the  cost 
of  producing  the  information  should  be 
borne  by  manufacturers,  but  elsewhere 
the  report  notes  that  eventually  at  least  part 
of  the  cost  will  be  passed  on  to  consumers. 

A  survey  of  almost  9,000  patients 
receiving  prescription  medicines  in  Boots 
stores  throughout  the  UK  showed  that  over 
50  per  cent  did  not  know  how,  when  or 
with  what  to  take  their  medicines.  And  80 
per  cent  had  not  been  told  about  side 
effects. 

Council  looks  at 
script  quantities 

The  Pharmaceutical  Society's 
Council  is  to  discuss  limitation  of 
prescription  quantities  at  its  next 
meeting  with  the  British  Medical 
Association. 

A  resolution  passed  at  this  year's 
Branch  representatives  meeting  called  on 
the  Society  to  seek  early  agreement  with 
the  medical  profession  to  limit  the  amounts 
prescribed  at  any  time  to  one  month's 
supply.  In  its  interim  report  on  resolutions 
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passed  at  the  BRM,  Council  says  this  has 
always  been  its  policy  and  the  Society  of 
Family  Practitioner  Committees  recently 
came  to  the  same  conclusion. 

Resolutions  on  the  use  of  the  word 
"pharmacy"  in  advertising  and  on 
business  relationships  between  doctors 
and  pharmacists  have  been  referred  to  a 
working  party  on  the  Code  of  Ethics.  One 
resolution  proposed  that  where  the  word 
"pharmacy"  was  an  integral  part  of  a 
business's  normal  trading  title  it  could  be 
used  in  this  context  in  advertisements  for 
non-pharmaceutical  as  well  as 
pharmaceutical  services.  The  other 
proposed  that  the  Society  should  examine 
further  the  Code  of  Ethics  statement  on 
business  associations  between  pharmacists 
and  doctors,  with  the  aim  of  giving  clear 
guidance  to  pharmacists  embarking  on 
such  ventures. 

Council  is  to  consider  at  its  November 
meeting  whether  the  regional  committees 
should  be  disbanded. 


Benzodiazepine 
warning  wanted 

Benzodiazepines  should  all  carry 
an  additional  label  advising 
patients  that  "this  drug  may  cause 
dependence",  says  clinical 
pharmacologist,  Dr  Jo  Collier. 

In  a  follow  up  debate  to  last  week's 
Brass  Tacks  programme  which  focussed 
on  Ativan  (lorazepam)  and  dependancy, 
Dr  Collier  blamed  the  pharmaceutical 
industry  for  excessive  advertising  which 
led  to  excessive  prescribing.  The  repeat 
prescribing  habits  of  some  doctors  also 
came  under  attack. 

The  ABPI  and  Wyeth,  manufacturers 
of  Ativan,  also  attracted  criticism  for 
declining  to  take  part  in  the  programme. 
They  were  desribed  as  "powerful  people 
who  stay  away  from  open  debate". 

Manager  for  public  affairs  at  the  ABPI 
Peter  Lumley  told  C&D  that  it  is  normal 
policy  to  participate  when  a  matter 
affecting  the  whole  industry  is  discussed. 
A  different  view  was  taken  when  one 
company  was  involved,  he  said.  A  Wyeth 
spokesman  said  the  company  had 
considered  that  a  "sensible,  balanced 
discussion"  was  unlikely  and  had  decided 
not  to  take  part. 

The  BBC  was  criticised  for  "creating  a 
panicky  situation"  without  supporting 
evidence  from  research  and  surveys. 
Studio  participants  included  CSM 
representatives,  doctors,  patients,  and 
pharmacists  including  Mr  A.  Tweedie, 
chairman  of  PSNC's  public  relations 
committee. 


National  Pharmaceutical  Association 
delegates  to  a  Retail  Consortium 
Conference  in  Strasbourg,  timed  to 
coincide  with  the  Plenary  session  of  the 
European  Parliament.  Chairman  David 
Thomas  (centre)  is  pictured  outside  the 
Parliament  Building  with  Board  member 
Bob  Worby  (right)  and  director  Tim  Astill. 
The  delegates  understand  Parliament 
intends  to  introduce  fiscal  harmony  by 
1992,  possibly  with  two  positive  rates  of 
VAT  only  —  higher,  at  around  15  per  cent 
and  lower,  at  around  5  per  cent  —  with 
member  states  allowed  to  deviate  from  the 
norm  by  a  prescribed  percentage 


MPs  back  wider 
pharmacy  role 

A  bigger  role  for  pharmacies  in 
promoting  good  health  and  greater 
encouragement  for  alternative 
medicines  were  urged  by 
backbench  MPs  during  a  health 
debate  in  the  Commons  last  week. 

Roger  Sims  (Con)  looked  forward  to 
the  White  Paper  on  primary  health  care  — 
expected  to  be  published  before 
Christmas  —  taking  up  suggestions  made 
by  the  pharmacy  profession.  Pharmacists 
had  more  contact  with  the  public  than  any 
other  health  professionals,  he  said. 

Peter  Rost  (Con),  who  is  Parliamentary 
adviser  to  the  Natural  Medicine  Society, 
called  for  urgent  steps  to  encourage  the 
integration  of  orthodox  and  alternative 
medicine  by  following  policies  similar  to 
those  already  operating  in  other  EEC 
countries.  Too  many  drugs  were  being 
prescribed  with  the  result  that  too  many 
patients  were  becoming  over-dependent. 

Criticising  the  present  requirements 
under  which  the  clinical  efficacy  of  herbal 
products  has  to  be  proved,  Mr  Rost  said 
companies  like  Weleda  were  unable 
comply  with  them.  While  licences  for 
certain  products  were  being  removed  in 
the  UK,  such  products  remained  on  the 
market  in  other  EC  countries  with  similar 
licensing  systems. 

"France  and  Germany,  which  have  the 
same  EC  directives,  are  overcoming  this 
problem  by  accepting  that  natural 
products  have  to  be  assessed  differently 
from  laboratory  made  products  such  as 
drugs.  Why  cannot  the  DHSS  accept  the 
same  system?" 
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Break-ins  after 
heroin  shortage 

A  scarcity  of  street  heroin  in  the 
Strathclyde  area  is  being  blamed 
for  27  pharmacy  break-ins  in  the 
last  three  months  and  an  increase  in 
other  crimes. 

Addicts  will  now  go  to  any  lengths  to 
find  substitutes,  and  buprenorphine  and 
temazepam  are  popular,  a  spokesman  for 
Strathclyde  Police  told  C&D  this  week. 

Car  break-ins  are  also  on  the  increase 
and  police  are  advising  doctors  and 
medical  representatives  not  to  carry  large 
supplies  of  drugs  in  their  vehicles.  "They 
must  realise  the  street  value  of  these 
drugs",  said  the  spokesman. 

A  quantity  of  temazepam  capsules 
worth  £1,200  was  recently  taken  from  a 
rep's  car  in  Milngarvie;  on  the  street  it  has 
a  value  of  £75,000-£100,000. 

The  British  Medical  Association  is  also 
warning  GPs  not  to  leave  patients  alone  in 
a  surgery  where  prescription  pads  may  be 
lying  around. 

The  heroin  shortage  is  due  both  to 
failure  of  the  opium  crop  in  Pakistan  and 
increased  police  and  customs  officers' 
vigilance  making  it  difficult  for  dealers  to 
smuggle  in  the  drug. 


Pharmacist  Gunwant  Singh  Guram  — 
registered  address  2a  Kinnair  Avenue, 
Bromley  —  jailed  for  five  years  in  May  for 
drug  offences,  has  been  prohibited  from 
having  in  his  possession,  manufacturing, 
compounding  and  supplying  and  from 
supervising  and  controlling  the 
manufacture,  compounding  and  supply  of 
any  Controlled  Drug  within  the  meaning 
of  the  Misuse  of  Drugs  Act  1971 .  The 
Secretary  of  State's  direction  does  not 
extend  to  actions  which  would  be  legal  if 
committed  by  a  non-pharmacist. 


Battery  farm? 

Did  you  take  in  the  new  Kodak  deal  on 
batteries?  I  looked  at  it  but  felt  I  had  to  buy 
far  too  many  units  to  justify  the  bonus, 
which,  when  I  worked  it  out  carefully,  gave 
prices  almost  as  good  as  those  I  already 
get  from  the  small  specialist  photographic 
wholesalers  for  my  regular  Duracell 
supplies.  And  I  only  have  to  buy  one  outer 
at  a  time. 

The  snag  with  Kodak  is  you  have  to 
"qualify".  I  decided  I  didn't  want  to  qualify, 
and  reckon  they  ought  to  market  at  a 
decent  base  price  to  start  with.  Despite  this 
I  think  111  put  Kodak  in  as  my  main  film 
stock  next  year  because  I  move  stock  in  a 
reasonable  time  and  Kodak  films  still  sell 
without  resistance. 

Forged ...  by 
computer  

With  many  practices  now  turning  to 
computer  generated  scripts  our  problems 
with  forgeries  could  really  become 
serious.  Having  spent  a  couple  of  days 
playing  around  with  a  variety  of  computers 
I  find,  to  my  alarm,  that  it  is  not  hard  to 
produce  a  remarkably  good  facsimile 
script  in  a  reasonably  well  equipped 
office.  If,  as  a  group,  we  are  fooled  by 
these  to  any  great  extent  then  there  will 
have  to  be  serious  discussions  with  the 
Pharmaceutical  Society  and  "the  Law". 

As  it  stands  we  are  held  guilty  of  a 
criminal  offence  if  we  inadvertently 
dispense  a  forgery.  Since  last  writing  on 
this,  I  have  come  to  a  slightly  better 
appreciation  of  how  this  comes  about.  We 
are  not  allowed  to  sell  POMs  without  a 
doctor's  order.  Accepting  a  forgery  and 
dispensing  it  means  we  have  "sold"  a  POM 
without  a  doctor's  order. 


But  before  we  are  prosecuted,  I 
understand  the  evidence  of  our  fault  is 
examined.  And  in  any  case  where  a 
prosecution  is  contemplated  that  evidence 
has  to  be  pretty  clear  —  damning,  in  fact, 
before  a  case  is  pursued.  This  is  not  the 
same  thing  as  condoning  the  ommissions 
of  one  member  while  "hammering"  those 
of  another,  according  to  his  status,  as  has 
been  suggested.  So  it  seems  my  anger  at 
the  apparent  unfairness  of  the  legal 
technicality  can  be  tempered  by  the  belief 
that  if  I  am  fooled  by  a  superb  forgery,  my 
peers  would  be  reluctant  to  prosecute.  If 
on  the  other  hand,  I  am  so  careless  as  to 
overlook  a  glaringly  false  script,  then  I 
would  not  escape  prosecution. 

The  case  that  worries  me,  however,  is 
now  far  more  likely  to  arise.  Let's  say  I 
dispense  a  computer  script  signed  by  Dr 
XYZ  whose  regular  signature  is  "squiggle", 
and  for  some  reason  it  is  found  to  be 
forgery.  This  is  only  proved  to  be  so  after 
reference  to  the  doctor's  files  which  show 
me  he  never  wrote  the  thing.  Do  I  get  off? 
Do  I  get  a  warning?  Will  I  be  prosecuted? 
Will  the  doctor  get  a  warning  for  not 
having  an  unforgettable  signature?  All  of 
us  need  reassurance  from  the  Society  that 
an  inadvertent  technical  breach  of 
criminal  law  will  not  result  in  a  conviction, 
unless  there  can  be  shown  to  have  been  an 
unprofessional  negligence  compounding 
the  error. 

Finger-lickin' 
good?  

The  question  might  be  asked  about  thumb 
sucking  too.  Yes,  as  a  comforter  for  young 
children  it's  great.  But  for  us?  No,  not 
really.  There  comes  a  time  when  you  have 
to  put  these  comforting  things  away  as  you 
take  up  responsibilities.  Or  so  I  thought. 

Last  week  I  was  wondering  where  all 
the  branch  meetings  to  discuss  our 
Council's  recommendations  on  Nuffield 
were  being  held,  since  so  far  I  could  see 
very  few  had  been  held  to  date.  Pathetic. 
And  then  I  saw  published  the  figures 
showing  the  sad  response  to  the  appeal  for 
a  compensation  fund  designed  to  assist 
pharmacists  who  were  forced  out  of 
business  by  circumstances  outside  their 
control.  Less  than  half  the  LPCs,  your 
representatives  and  mine,  even  bothered 
to  reply.  And  you  moan  about  the  way 
PSNC  lets  you  down! 

Of  the  45  who  did  reply,  a  majority  did 
not  support  the  scheme.  It  must  be 
profoundly  disappointing  to  the  executive 
and  to  those  who  proposed  it  in  the  first 
place.  Nevei  mind,  if  you  find  yourself  out 
on  your  ear  some  time  in  the  future,  you 
can  always  suck  your  thumb  .  .  . 


The  team  from 
Sangers 

Photographic  relax 
before  presenting 
papers  on 
"Photographic 
equipment"  at  the 
third  Chemist  & 
Druggist  Training 
Seminar  (see  p885). 
Pictured  are 
commercial  director 
Terry  Norris 
(centre),  area  sales 
manager  Peter 
Lillywhite  (left)  and 
marketing  assistant 
Roy  Smiljanic. 
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PRESCRIPTION 


Glaxo  launch 
Zinnat  tablets 


Glaxo  are  introducing  oral  cefuroxime  as 
Zinnat  tablets  —  the  company's  first  oral 
antibiotic  launch  since  1969.  This 
cephalosporin  antibiotic  has  previously 
been  available  in  an  injectable  form  as 
Zinacef. 

Manufacturers  Glaxo  Laboratories  Ltd, 
Greenford,  Middlesex  UB6  OHE 
Description  The  tablets  are  white,  film- 
coated,  capsule-shaped  and  engraved 
"Glaxo"  on  one  side  and  "125"  or  "250"  on 
the  other.  Zinnat  tablets  125  contain 
125mg  cefuroxime  as  the  pro-drug 
cefuroxime  axetil  and  Zinnat  250  contain 
250mg  cefuroxime,  also  as  the  pro-drug 
Uses  Zinnat  is  an  oral  pro-drug  of  the 
bacteriocidal  cephalosporin  antibiotic 
cefuroxime,  which  is  resistant  to  most 
beta-lactamases  and  active  against  a  wide- 
range  of  Gram-positive  and  Gram- 
negative  organisms. 

Dosage  Adults  bronchitis  and  pneumonia 
500mg  bd.  Most  other  infections  will 
respond  to  250mg  bd.  For  UTI  a  dose  of 
125mg  bd  is  usually  adequate;  in 
pyelonephritis  the  recommended  dose  is 
250mg  bd.  A  single  dose  of  one  gram  is 
recommended  for  uncomplicated 
diarrhoea.  Children  usual  dosage  is 
125mg,  bd.  250mg  bd  may  be  used  in  otitis 
media.  Zinnat  tablets  must  not  be  crushed 
and  are  therefore  unsuitable  for  children 
under  five.  At  dosages  up  to  a  maximum  of 
lg  daily  no  special  precautions  are 
necessary  in  the  elderly  or  patients  with 
renal  impairment  or  on  dialysis.  The  usual 
course  of  therapy  is  t-even  days  and  Zinnat 
should  be  taken  after  food  for  optimum 
absorption 

Contraindications,  warnings  etc 

Hypersensitivity  to  cephalosporins. 
Precautions  Cephalosporins  may  be  given 
safely  to  patients  who  are  hypersensitive  to 
penicillins  although  cross- reactions  have 
been  reported.  Special  care  is  indicated  in 
patients  who  have  had  anaphylactic 
reaction  to  penicillin.  Pregnancy  no 
evidence  of  embryopathic  or  teratogenic 
effects  but  it  should  be  administered  with 
caution  in  the  early  pregnancy. 
Cefuroxime  is  excreted  in  breast  milk. 
Side  effects  Adverse  reactions  are 
generally  mild  and  transient  in  nature.  GI 
disturbances  include  diarrhoea,  nausa 
and  vomiting.  See  Data  Sheet 
Further  information  Zinnat  is  absorbed 
from  the  GI  tract  and  rapidly  hydrolysed 
in  the  intestinal  mucosa  and  blood  to 
release  cefuroxime.  Cefuroxime  is  not 
metabolised  and  is  excreted  by  glomerular 
filtration  and  tubular  secretion 
Supply  restrictions  Prescription  only 
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Packs  Foil  strips  of  14  (125mg,  £6.30; 

250mg,  £12.60)  and  50  (125mg,  £22.50; 

250mg,  £45  hospital  only) 

Product  licence 

Zinnat  tablets  125mg  0004/0317 

Zinnat  tablets  250mg  0004/0318 

Issued  October  1987 

Salazopyrin 
suspension 


Salazopyrin  (sulphasalazine)  is  now 
available  as  a  suspension,  say  Pharmacia. 
Each  5ml  of  the  orange/lemon  flavoured 
suspension  contains  250mg  of 
sulphasalazine;  10ml  is  equivalent  to  one 
0.5g  Salazopyrin  tablet.  The  suspension 
also  contains  33g/ 100ml  of  sodium 
benzoate  as  preservative.  A  plastic  bottle 
with  clic-loc  cap  contains  473ml  of 
suspension  and  costs  £15.95.  Product 
licence  is  0009/0062.  Pharmacia  (Great 
Britain)  Ltd,  Pharmacia  House, 
Midsummer  Boulevard,  Milton  Keynes. 

Conseal 
stoma  plug 


A  new  product  from  Coloplast  allows 
colostomists  to  go  without  a  colostomy  bag 
for  up  to  24  hours. 

The  disposable  Conseal  system  uses  a 
plug,  inserted  into  the  stoma,  to  enable 
bowel  movements  to  take  place  in  a 
controlled  and  regular  manner.  The  plug 
is  made  of  soft,  flexible  foam  surrounded 
by  a  water-soluble  coating  which  dissolves 
allowing  the  plug  to  expand  to  fit  the 
stoma.  A  filter  enables  odourfree  flatus  to 
escape.  The  system  is  held  in  place  by  an 
adhesive  base  plate,  and  a  closed  bag  is 
available  for  use  between  plug 
applications. 

The  product  is  available  on 
prescription  only,  as  it  is  not  suitable  for  all 
colostomists.  It  has  not  yet  been  approved 
for  inclusion  on  the  Drug  Tariff  (proposed 
price  £1.12  plug,  £2.11  base  plate,  trade) 
and  until  then  free  samples  are  offered  on 
a  named  patient  basis.  Coloplast  Ltd, 
Bridge  House,  Orchard  Lane, 
Huntingdon,  Cambs  PE18  6QT. 


Rheumox  label 
advice 

Label  11  in  the  BNF's  list  of  cautionary  and 
advisory  labels  advising  patients  to  avoid 
exposure  of  skin  to  direct  sunlight  or  sun 
lamps  no  longer  applies  to  Rheumox 
(azapropazone),  say  A.H.  Robins.  The 
BNF  now  advises  pharmacists  to  counsel 


patients  that  in  some  cases,  direct  sunlight 
may  lead  to  rash. 

This  label  will  continue  to  apply  to 
short  term  therapy  drugs  with  an 
incidence  of  photo-sensitive  reactions 
exceeding  the  two  per  cent  level  attributed 
to  azapropazone.  A.H.  Robins  say  that  for 
patients  who  undergo  NSAID  treatment  for 
long-periods,  the  label  was  inappropriate 
particularly  when  the  risk  with  Rheumox 
was  so  small. 

The  company  has  also  received  reports 
about  patients  who  had  not  taken  their 
Rheumox  or  returned  it  to  the  GP  because 
of  label  1 1 ,  which  in  some  cases  has  been 
confused  with  contracting  skin  cancer. 
A  .H.  Robins  &  Co  Ltd,  Sussex  Manor 
Business  Park,  Gatwick  Road,  Crawley, 
West  Sussex. 

Bricanyl  5ml 

Astra  Pharmaceuticals  are  adding  a  5ml 
ampoule  of  Bricanyl  Injection  for  Infusion 
to  the  Bricanyl  range.  Each  ampoule 
contains  0.5mg  of  terbutaline  sulphate  per 
ml  for  infusion,  after  dilution  with  infusion 
solutions.  Packs  of  10  x  5ml  ampoules  cost 
£13.  Product  Licence  number  is 
0017/0048R.  Astra  Pharmaceuticals  Ltd, 
Home  Park  Estate,  Kings  Langley,  Herts 
WD4  8DH. 

ACBS  approval 

The  Advisory  Committee  on  Borderline 
Substances  has  approved  NHS  prescribing 
of  Polial  biscuits  (200g,  £2.30  trade)  for 
gluten  sensitive  enteropathies  including 
steatorrhoea  due  to  gluten  sensitivity, 
coeliac  disease  and  dermatitis 
herpetiformis,  say  suppliers  Ultrapharm 
Ltd,  Kenton  House,  21  New  Street, 
Henley-on-Thames,  Oxfordshire RG9 
2PB. 

Packs  of  500  Surmontil  capsules  and 
tablets  are  being  discontinued  to  prepare 
for  OPD,  say  manufacturers  May  &  Baker. 
Orders  will  be  filled  with  either  packs  of 
50  x  lOmg  or  25mg  tablets  or  packs  of  28 
capsules,  say  May  &  Baker  Ltd, 
Dagenham,  Essex. 

Smith  Kline  &  French  Laboratories  are 

introducing  a  600ml  bottle  of  Tagamet 
syrup  (£23.04  trade)  to  be  available  from 
November  9.  Smith  Kline  &  French 
Laboratories  Ltd,  Welwyn  Garden  City, 
Herts  AL71EY. 

A  free  measuring  cup  will  be  supplied 
from  November  with  every  sale  pack  of 
Difflam  Oral  Rinse  200ml.  3MRiker, 
Morley  House,  Loughborough,  Leics. 
LEU  1EP. 
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COUNTERPOINTS 


Revlon  to  build 
on  foundation 

Revlon  are  launching  two  new  cosmetic 
products,  as  the  prelude  to  a  year  of  major 
launch  activity. 

New  Complexion  foundation  and 
powder  differ  from  conventional  face 
make-up  in  that  they  are  mineral  rather 
than  oil  or  water  based.  Revlon  claim  that 
this  gives  them  the  benefits  of  both  water 
and  oil  based  formulations  without  the 
problems  of  either.  Both  products  contain 
a  sunscreen  and  are  fragrance-free. 

The  foundation,  New  Complexion 
Make-up,  will  initially  be  available  only  in 
a  glass  bottle  (35ml  £12.50),  but  a  tube  of 
the  product  (50ml  £12.50)  will  be 
launched  in  March.  Both  tube  and  bottle 
are  packaged  in  a  pink  and  gold  carton: 
the  clear  bottle  features  gold  trim,  and  the 
tube  is  black  and  gold.  Both  are  available 
in  eight  shades. 

The  face  powder  (£8.50)  comes  in  a 
black  and  gold  mirrored  compact, 
cartoned  in  pink. 

Every  carton  of  the  foundation  will  also 
include  a  "Personal  Colour  System"  insert, 
which  gives  advice  on  make-up  for  the 
appropriate  skintone  for  the  shade  chosen. 
To  assist  customers  in  choosing  the  correct 
shade,  the  company  has  produced  a 
perspex  band  printed  with  all  eight 
shades,  which  can  be  held  against  the  skin 
to  find  the  best  match.  All  the  products  will 
be  advertised  in  the  women's  Press. 

Plans  for  1988  include  a  new  skincare 
launch  for  the  Spring,  a  fragrance  in  the 
Summer,  and  a  new  eyeshadow  and 
blusher  range  for  the  Autumn,  and  the 
company  is  stepping  up  its  media  budget. 
Revlon  International  Corporation,  86 
Brook  Street,  London  W1Y2BA. 

Rose  Laird  go 
silver  grey  

Rose  Laird  are  phasing  in  new  packaging 
for  their  cosmetics  collection.  The  new 
livery  retains  the  peach  and  white  colour 
scheme  but  a  new  silver  grey  logo 
replaces  the  previous  brown  and  gold 
graphics. 

The  first  line  to  be  made  available  in 
the  new  presentation  is  the  mascara  range, 
but  all  other  boxed  items  will  gradually 
follow  suit.  The  nail  colour  collection  is 
now  available  in  cylindrical  bottles  with 
outer  graphics  and  tops  in  white. 

New  point  of  sale  material  includes  a 
"beauty  centre"  merchandiser  with  a  tester 
bar  for  customer  use.  The  unit  also 
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contains  a  dispenser  with  leaflets  (free  to 
customers)  detailing  the  cosmetic  and 
skincare  range. 

New  eye,  hp  and  nail  shades  have  been 
introduced:  for  nails,  sunny  melon  and 
apricot  diamond  have  been  introduced, 
and  matching  lip  and  nail  colours  include 
cardinal,  Texas  poppy  and  Parisienne. 
Eye  shades  include  Inca  gold  and 
pinkaboo.  Rose  Laird  Ltd,  Kenwood 
Road,  Reddish,  Stockport,  Cheshire  SK5 
6PH. 


Sun  comes  out 

Lever  Brothers  are  launching  Sun  liquid,  a 
cleaner  for  the  dishwashing  machine 
market. 

Launch  support  will  include  a 
television  advertising  campaign  from 
December  and  a  "£1  off  next  purchase" 
offer:  by  sending  to  Lever  two  proofs  of 
purchase,  consumers  will  receive  a  £1 
voucher  in  return.  Lever  Brothers  Ltd, 
Port  Sunlight,  Wirral,  Merseyside  L62 
4ZD. 


ON  TV 
NEXT  WEEK 


GTV  Grampian             U  Ulster 

B  Border                       G  Granada 

C  Central                     A  Anglia 

CTV  Channel  Islands     TSW  South  West 

LWT  London  Weekend  TTV  Thames  Televisior 

C4  Channel  4                Bt  TV-am 

STV  Scotland  | 

(central) 

Y  Yorkshire 

HTV  Wales  &  West  j 

TVS  South 

TTTyneTees 

Aquofresh  toothpaste: 

All  areas 

Asktt  powders; 

GTV,  STV 

Bic  razor 

Bt 

Braun  D3  electric  toothbrush: 

AH  areas 

Deep  Fresh: 

Y 

Disprin: 

All  areas 

Fiesta  kitchen  towels: 

All  areas 

Intrigue: 

All  areas 

Karvol: 

All  areas 

Maalox  Plus: 

Y 

Micromark  torches: 

All  areas 

Nurofen: 

All  areas 

Peaudouce  Babyslips: 

Bt 

Phillips  Tracer,  Triplehead  and 

Ladysha ve :  All  areas 

Streps!  Is: 

All  areas 

Triogesic: 

Bt  (all  areas) 

V05  hot  oils: 

LWT.TT 

To  the  Manor 
launched 

New  to  the  market  are  the  Foxlea  Manor 
Perfumery  Company,  which  currently 
produce  one  skincare  and  one  bath 
product/novelties  line,  and  are  looking  for 
new  lines,  both  acquisitions  and 
distributorships. 

The  company  has  taken  over  the 
Foxlea  Manor  line  from  its  previous 
producers  and  is  manufacturing  it  itself. 
The  range  includes  six  floral  fragrances  — 
English  rose,  honeysuckle,  lavender, 
white  lilac,  lily  of  the  valley  and  bluebell 
—  each  available  in  a  selection  of 
products,  including  traditional  English 
toilet  water  (£5.99),  dusting  powder 
(£4.50)  soap  (£1.75)  and  foaming  bath  oil 
(£4.25).  Pot  pourri,  pomanders,  scented 
sachets  and  cushions  are  among  the  non- 
toiletry  items  available. 

The  company  has  also  launched  its 
own  skincare  line,  Mulberry  Wight,  which 
is  designed  to  combine  modem  cosmetic 
technology  with  effective  amounts  of 
"natural"  plant-based  ingredients. 

The  range  includes  three  cleansers 
(£3.95),  two  toners  (£4.85)  and  five 
moisturising  and  nourishing  creams,  from 
avacado  pear  balancing  moisture  lotion 
(£3.75)  to  aloe  and  cucumber  extra 
moisture  lotion  (£6.50).  None  of  the 
Mulberry  Wight  range  is  tested  on 
animals.  The  Foxlea  Manor  Perfumery 
Company,  Buckingham  House,  Boundary 
Road,  Brackley,  Northants  NN13  5ES. 


New  Llmage 

Sangers  Photographies  are  adding  to  their 
recently  launched  Llmage  accessories 
range  with  a  series  of  camera  bags. 

The  five  bags,  retailing  from  £14.95  to 
£39.95,  comprise  the  L'Image  Cobra 
Collection  and  are  made  from  nylon.  They 
have  "close  cell"  foam  dividers,  and  carry 
a  12  month  guarantee,  say  Sangers 
Photographies  Ltd,  Priory  House,  Pitsford 
Street,  Birmingham  B18  6LX, 
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OUR  IMPACT  IS  MORE 
— THAN  SKIN  DEEP  - 

Before  re-launching  Radian-B  we  researched  the 
rubefacient  market  thoroughly,  which  means  that 
the  brand  is  now  equipped  to  make  an  even  greater 
impression  on  your  customers.  And  your  sales. 

Medically  proven  formula  which  brings  fast  and 
lasting  relief  from  muscular  or  rheumatic  pain. 


Id  The  most  extensive  range  available.  The  rub,  spray, 
liniment  and  warm-up  embrocation  were  designed  to 
satisfy  all  types  of  consumer. 


New  eye-catching  packs  and  colourful  P.O.S.  with 
research-proven  impact  and  appeal. 

Biggest  ever  consumer  campaign  to  create  high 
levels  of  demand. 

The  highest  retailer  profit  for  a  nationally  advertised 
rubefacient. 

Radian-B 

ACTION  THAT'S  FAST 
WITH  REl\t>  THAI    -  A  3  T ( : 
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Why  do  7  out  of  10  M 

New  Babykini  is      /  ^in'fl  } 

f  (The  answer  s  r 

a  new  generation  or  x- 

nappy.  Not  only  does  it  represent  a  leading  brands  of  disposables.  And  ii 

genuine  leap  forward   in  technology,  comparative   test*   with   one  leadi 

it  has  already  proved  an  outstanding  brand,  more  than  7  out  of  10  mums  w 


success  in  test  markets. 


Recent  independent  research*  has 


expressed  a  preference  chose  Babyk 
The  reasons  for  it's  popularity  z 


shown  that  mothers  overwhelmingly  many:  Babykini  are  better  at  preventil 
preferred  Peaudouce  Babykini  to  other        leaks;  they  are  more  absorbent;  thl 
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hers  prefer  Babykini  ? 
>st  absorbing.) Ba 


bykini  Maxi  44s  will  be 
available  from  1st  October 


lave  the  unique  Superfit  band;  they  are  1987,  so  contact  Countercall  and  place 
pore  effective  than  other  nappies  at       your  order  now.  Because  mothers,  after 


light  time,  and  at  keeping  skin  dry. 

All  in  all.  they  are  a  better  quality 
broduct.  And  with  a  smaller  box,  for 
easier  storage  and  merchandising,  you'll 
lave  no  problem  selling  them. 


i,  know  best. 
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THE  SYMBOL  OF  SERVICE  TO  THE  CHEMIST. 
FREEPHONE  0800  282892  > 
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COUNTERPOINTS 


sweetness... 

Hermes  Sweeteners  are  offering 
consumers  a  free  weekend  away  for  two  for 
up  to  three  nights  to  a  hotel  of  their  choice, 
in  their  latest  on-pack  offer  for  both 
Hermesetas  and  Hermesetas  Gold. 

Upon  receipt  of  eight  tokens, 
consumers  will  be  sent  a  free 
accommodation  voucher  with  a  brochure 
listing  over  150  hotels  throughout  the  UK 
from  which  to  choose.  Four  tokens  are 
available  on  Hermesetas  Gold  600,  three 
on  Hermesetas  1200,  two  on  Hermesetas 
750,  and  Hermesetas  Gold  200,  and  one 
on  Hermesetas  300. 

The  promotion  will  run  until 
September  1988,  although  the 
accommodation  vouchers  are  valid  for  one 
year  from  the  date  of  despatch. 
Distributor:  Jenks  Brokerage,  Castle 
House,  71  Desborough  Road,  High 
Wycombe  Bucks. 

Good  books 


Consumers  are  being  offered  free  books 
by  Barbara  Cartland  when  they  buy 
flashed  packs  of  Complan. 

Applicants  will  have  a  choice  of  two 
different  titles  on  each  of  the  Complan 


flavours.  In  return  for  one  pack  coupon 
and  a  20p  contribution  towards  postage, 
they  will  receive  a  book  worth  up  to  £2  and 
a  free  Complan  bookmark. 

Complan  brand  manager  Dennis 
Akkermans  comments:  "With  more  than 
70  per  cent  of  her  readers  over  35,  and  a 
third  over  55,  Barbara  Cartland's  reader 
profile  matches  with  Complan's." 

The  promotion  runs  until  31  July  1988 
and  POS  is  available.  Crookes 
Healthcare,  PO  Box  94,  1  Thane  Road 
West,  Nottingham  NG23AA. 


Gluten  free 

Welfare  Foods  are  adding  two  new 
products  to  the  Rite-diet  gluten  free  range, 
to  be  launched  at  the  beginning  of 
November. 

The  products  are  gluten  free  muesli 
cookies  (£1.02)  containing  raisins,  nuts 
and  sesame  seeds;  and  gluten  free 
crunchy  bars  (£0.32)  in  two  varieties  — 
carob  and  fruit  n'  nut.  Welfare  Foods 
(Stockport)  Ltd,  63  London  Road  South, 
Poynton,  Stockport,  Cheshire  SK12 1L A. 


Tasty  move 


Milupa  have  launched  Miluvita  Recovery 
Foods  in  Northern  Ireland. 

The  company  says  that  recent  research 
showed  that  "complete  foods"  were  being 
bought  for  use  in  convalescence  but  not 
for  enjoyment,  because  consumers  did  not 
find  the  flavour  or  texture  particularly 
good.  Milupa  say  they  will  meet  this  gap  in 
the  market  with  Miluvita,  which  comes  in 
three  flavours  —  vanilla  and  honey, 
coffee,  and  strawberry.  Miluvita  Recovery 
Food  will  cost  about  £0.40  per  serving. 
Milupa  Ltd,  Milupa  House,  Uxbridge 
Road,  Hillingdon,  Uxbridge,  Middlesex. 


A  new  spoonful 

The  First  Years  (UK)  have  introduced  a 
new  medicine  feeder  (£0.92)  in  which  the 
liguid  is  poured  into  the  tube-shaped 
handle  graduated  in  mis  and  fractions  of 
teaspoons,  to  lOmls.  The  liguid  can  then 
be  given  without  spilling  by  tipping  the 
contoured  spoon  into  the  mouth.  The  First 
Years  (UK)  Ltd,  The  Mill,  Hatfield  Heath, 
Bishop  s  Stortford,  Herts  CM22  7DL . 


Conveen-ient 

Coloplast  are  relaunching  the  Conveen 
Drip  Collector  for  male  dribbling 
incontinence.  The  leak-proof,  one  piece 
system  is  held  in  place  by  an  adhesive 
strip,  and  will  absorb  up  to  80ml  of  urine  at 
room  temperature.  The  absorbent 
material,  which  does  not  come  into  contact 
with  skin,  is  impregnated  with  deodorant. 
It  is  particularly  suitable  for  use  as  a 
"safety  net"  while  retraining  for 
continence,  says  Coloplast.  A  free 
continence  chart  is  available  to  help  the 
user  follow  a  rigid  toiletting  pattern  or  to 
achieve  a  habit  retraining  regime.  A  box 
of  30  Drip  Collectors  in  3  x  10  plastic 
pouches  costs  £11.40.  They  are  not 
available  on  Drug  Tariff.  Coloplast  Ltd, 
Bridge  House,  Orchard  Lane, 
Huntingdon,  Cambs  PE18  6QT. 


Our  Business  Depends  on  Your  Success 

75%  of  our  business  comes  from  recommendation. 
Why? 

We  offer:- 1,  Professional  advice 

2,  Quality  shopfittings  made  in  our  own  factory 

3,  Fitted  by  our  own  skilled  fitters 

4,  At  realistic  prices  linked  with 

5,  Attractive  finance 
Which  all  adds  up  to  a  viable  proposition,  for  further  Information 
contact  Shopfitting  &  Design  Centre  (west  of  England) 
2a  Hallatrow  Road,  Paulton, Bristol,  Avon.  BS18  5LH. telephone  0761  418941.^^^ 
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NEW  CHILD  SIZE  NAPPY 

Important  addition  to  the  range 
Growing  sector  of  the  market 
'Change  Me'  Ducks  wetness  monitor 
Superior  leg  elastication 
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Improved  absorbency 
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COSIFITS.  CHANGING  FOR  THE  BETTER 


f.  '. 
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Robinsons  of  Chesterfield 

Healthcare  Diapers  Division 

Wheat  Bridge,  Chesterfield,  Derbyshire  S40  2 AD 


Garlic  helped  M 
the  EgyptiansJ^v 
build  an  empire. 

It  11  do  the  same  for  you. 


Since  ancient  times  the  medicinal 
properties  of  garlic  have  been  valued. 
The  recent  movement  towards  healthier 
living  has  renewed  interest  in  the  herb  - 
especially  since  Hofels  have  developed  the 
new  Neo-Garlic  capsules  which  are 
guaranteed  to  be  odourless  and  tasteless. 

Hofels  Garlic  Pearles 

Now  with  a  full  product  licence.  So  you 
can  confidently  recommend  the  range  of 
Hofels  Garlic  Pearles  for  the  safe,  effective 
relief  of  catarrh,  rhinitis  and  common  cold 
symptoms. 

We're  building  on  our  75%  share  of  the 
£4.0  million  market 

With  a  heavyweight  spend  in  the  colour 
and  specialist  press,  supported  by  P.R.  and 
comprehensive  P.O.S.  package. 

Build  your  profits  with  Hofels 

Our  1987  campaign  includes  a  valuable 
bonus  scheme,  giving  you  ample  scope  to 
capitalise  on  a  new,  fast-growing  product 
area.  Building  profits  will  never  have  been 
so  easy. 


Look  good,  fe 
naturally 


ORIGINAL 
GARLIC  PEARLES 
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R&G  look  to  the  future 
with  new  bath  range 

Roger  and  Gallet  are  launching  a  new  luxury  bath  range. 

The  new  range,  called  Les  Bains  Oligo-Actifs,  comprises 
seven  products  for  both  bath  and  after  bath  care  and  represents  a 
break  from  Roger  and  Gallet's  more  traditional  floral  bath 
products,  being  "futuristic"  in  both  looks  and  character.  It 
contains  trace  elements,  such  as  copper,  magnesium,  nickel, 
manganese,  zinc,  iron  and  cobalt. 

The  products  comprise  all  over  body  shampoo  (£6.95); 
shower  cream  (£6.95);  mineral  foam  bath  (£6.95);  deodorant 
spray  talc  (£7.50);  dusting  powder  (£9.75);  exfoliating  gel  (£9.25) 
and  body  firming  cream  (£9.25).  Packaging  features  a  Roman 
column  design  in  terracotta  and  sea  green. 

In  store,  Roger  and  Gallet  are  supporting  the  range  with 
showcards  and  will  be  supplying  retailers  with  full  colour  leaflets 
which  explain  the  properties  of  each  product.  Roger  and  Gallet, 
PO  Box  209,  3  Rhodes  Way,  Watford,  Herts  WD24QE. 


Actifed  action 
from  Wellcome 


Next  month  Wellcome  are  launching  a  £2m  promotion  for 
Actifed  Expectorant  with  a  national  television  campaign, 
designed  to  reach  95  per  cent  of  housewives  up  to  ten  times.  The 
promotion  runs  from  November  9  to  mid-March,  1988. 

A  new  30  second  animated  commercial  will  feature  Actifed 
expectorant,  with  voice-over  commentary  by  Willie  Rushton. 

Supporting  the  television  promotion  will  be  merchandising 
material  featuring  the  story-board  of  the  commercial,  and  A4 
showcards  and  shelf -strips  will  be  mailed  out  to  all  pharmacies. 

Wellcome  are  also  mounting  a  cross-brand  promotion 
embracing  the  Actifed,  Calpol  and  Sudafed  ranges,  aimed  at 
pharmacists.  Wellcome  Consumer  Division,  Crewe  Hall, 
Crewe,  Cheshire  CW1 1UB. 


Art  for  art  s  sake 

Pharmacists  with  ostomy  patients  on  their  list  are  being  asked  to 
encourage  them  to  enter  a  new  contest. 

Spectrum,  the  quarterly  newspaper  for  ostomists,  has 
launched  a  watercolour  painting  competition.  Entries  must  be 
received  by  November  30. 

Contestants  are  offered  the  chance  of  winning  a  residential 
course  at  a  painting  school.  Further  details  from  Spectrum 
Circulation  Department,  Freepost  TK245,  Squibb  Sirgicare  Ltd, 
Squibb  House,  141-149  Staines  Road,  Hounslow,  Middlesex 
TW33JA. 
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Powder  with  a 
Silky  touch  

Ultra  Glow  Cosmetics  are  launching  silk 
finishing  powder  (£3.25),  in  loose  and 
compact  formulations. 

TKe  product  contains  natural  silk 
protein  and  is  suitable  for  any  skin  type. 

Two  separate  display  outers  each  hold 
six  units  and  can  be  featured  either 
separately  or  in  tandem.  The  product  itself 
is  packaged  in  white  and  gold.  Ultra  Glow 
Ltd,  1  North  Road,  London  N79HA. 


Triple  push  from 
Philips, 

Philips  Small  Appliances  have  lined  up 
three  television  advertising  campaigns,  a 
national  Press  campaign  and  a  consumer 
offer  for  the  pre-Christmas  period. 

The  first  of  the  television  campaigns 
will  be  for  the  Philishave  Triplehead 
range.  The  new  30  second  commercial  will 
be  screened  in  November  and  December. 
The  Philishave  Tracer  range  will  feature 
another  new  30  second  commercial  in  the 
same  months.  And  a  third  campaign  will 
support  the  Ladyshave  range  with  the 
"ballerina"  commercial. 

The  Jet  Set  cordless  hairstyling  range 
will  feature  in  a  national  Press  campaign 
throughout  November  and  December.  As 
part  of  the  campaign  there  will  be  a 
consumer  offer  for  the  complete  Jet  Set 
range  —  Philips  will  offer  consumers  a  30 
day  money  back  guarantee.  Philips  Small 
Appliances,  City  House,  420  London 
Road,  Croydon  CR93QR. 


Nailing  a  new 
offer:  R&A 


Richards  &  Appleby  are  offering  lOp  off 
their  200m  Nailoid  polish  remover,  which 
normally  retails  at  £0.79.  Richards  & 
Appleby  Ltd,  Gerrard  Place,  East 
Gillibrands,  Skelmersdale,  Lanes  WN8. 


WW     lit     ,  1 


TWINCO  TOILETRIES  COLLECTION  -  A  STYLISHLY 
DESIGNED  MODERN  RANGE  OF  USEFUL 
PRODUCTS  FOR  HOME  AND  TRAVEL. 


Laughton  &  Sons  Ltd^4S^istock  Road, 
Birmingham  B14  4RT.  Teirb2l=a^-52aU^^ 
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With  a  linking  design  theme, 
each  product  can  be  colour  co- 
ordinated, providing  that  luxury 
feeling  to  a  selection  of  functional 
products. 

The  Twinco  Collection  is  available 
in  either  display  trays  of  assorted 
colours,  providing  an 
attractive  Shelf-display,  or  in 
boxes  of  one  colour,  to  enable 
you  to  create  your  own 
colour  co-ordinated  display. 
Contact  your  local  wholesaler 
for  full  details  of  our  special 
introductory  offer. 
Twinco  Toiletries  are 
manufactured  by  Laughtons,  the 
producers  of  the  Lady  Jane  Haircare  range . 
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A  common  symptom  of  a  common  cold  is  a 
blocked  nose,  often  accompanied  by  throat 
infection. 

For  the  blocked  nose,  Merothol  Lozenges 
contain  menthol  and  eucalyptus,  recognised  for  their 
decongestant  properties.  They  can  act  rapidly  to  clear 
the  nasal  passages  which  become  blocked  by  a  cold 
and  are  released  as  Merothol  is  sucked,  giving  clear 
relief. 

For  the  throat  infection,  the  proven  antibacterial 
agent  cetylpyridinium  chloride  in  Merothol  simul- 
taneously helps  to  soothe  the  irritated  and  inflamed 

  Mprvpll  

 MedtS|_ 

Confidence  in  pharmacy  r  t 


tissues  of  throat  infections  due  to  common  cold. 
Merothol  Lozenges  have  a  wide  antibacterial  activity, 
and  are  pleasant-tasting. 

Merothol.  Clear  relief  for  the  nose  and  throat. 


Clear  Relief.  Fast  and  Effective. 


Merrell  Dow  Pharmaceuticals  Limited,  Stana  Place,  Fairfield  Avenue,  Staines,  Middx.,  TW18  4SX. 


Trademarks:  Merothol,  Merrell,  Dow 


SCHICK 

now  with  the  extra 
cutting  edge  of 

spearhead 


SCHICK  -  One  of  the  world's 
leading  wet  shave  brands  has 
joined  forces  with  SPEARHEAD  - 
Britain's  fastest  growing  sales  and 
marketing  group. 

Product  excellence  and  value  for  money  have 
ensured  SCHICK'S  worldwide  success.  Expertise 
and  experience  have  made  SPEARHEAD  the  UK's 
second  biggest  independent  food  broker. 

A  winning  combination  that's  set  to  give  your  sales  the 
edge  over  the  competition. 

Contact  your  regular  wholesaler  or  call  us  direct: 


Spearhead  Ltd 

X  258  Vauxhall  Bridge  Road,  London  SW1V  1BS 
Tel:  01-828  3443    Fax:01-630  9745 


COUNTERPOINTS^ 


%Mcmsize#  facelift 
for  Kleenex  

Kleenex  for  Men  and  Kleenex  Super  3 
have  been  relaunched  with  softer  tissues 
and  in  new  easier  to  open  and  use  packs, 
say  Kimberley  Clark.  Support  comes  from 
a  52. 5m  TV  and  radio  campaign. 

The  new  pack  for  Kleenex  For  Men 
continues  the  established  design  of  small 


triangles  but  includes  textured  silver  grey 
and  alternate  white  and  red  stripes.  A 
wider  oval  opening  matches  the  shape  of 
the  Super  3  pack  which  retains  the 
diagonal  stripe  design  but  now  features  a 
"brighter  blue  background  and  broad 
white  bands  tapering  into  yellow." 

In  extensive  consumer  research,  75 
per  cent  of  consumers  preferred  the  new 
pack  designs,  which  were  considered 
"stylish"  and  "up  to  date"  and  would  fit  in 
anywhere  around  the  house,  according  to 
marketing  manager  Mike  Farm. 

Consumer  advertising  breaks  at 
Christmas  using  both  television  and  radio. 

Advertising  will  reinforce  the  "softness 
is  our  strength"  message  of  previous 
campaigns  with  the  television 
commercials  featuring  a  small  Spanish 
boy  who,  lost  in  a  crowd,  is  comforted  by 
the  strong  —  and  gentle  —  policeman  who 
has  Kleenex  tissues  on  hand  to  dry  his 
tears.  Television  and  radio  advertising  will 
be  linked  by  the  use  of  the  same 
background  music.  The  advertising 
campaign  will  be  followed  by  a  major 
programme  of  consumer  promotions 
during  the  Spring.  Kimberly-Clark, 
Larkfield,  Maidstone,  Kent. 


Neutradol  gets 


an  airing 


M.S.  George,  who  make  Neutradol  air 
deodorizer  have  appointed  P.J.  Miles  and 
Partners  to  sell  to  the  chemist  trade. 
Neutradol  is  being  advertised  in 
November  in  women's  magazines,  and  an 
extended  campaign  is  planned  in  the 
Spring.  M.S.  George  Ltd,  14  Sydney 
Street,  London  SW3  6PP. 

Bovrils  chicken 
takes  off 

Bovril  are  launching  a  new  variety:  Bovril 
chicken  drink.  It  is  made  from  chicken 
meat  and  stock  with  herbs  and  spices,  and 
the  firm  says  it  contains  no  artificial 
colours,  flavours  or  preservatives,  and  has 
20  calories  a  cup. 

Advertising  support  will  include  a 
£1.9m  television  campaign  running  before 
and  after  Christmas.  Consumer 
promotions  will  include  on-pack  sampling 
sachets  with  Krisprolls,  covermounting 
and  a  programme  of  in-store  sampling  and 
couponing,  as  well  as  activity  with 
slimming  clubs. 

To  support  the  new  product,  the  Bovril 
range  will  take  on  an  updated  image,  with 
new  labelling,  replacing  the  cup  and 
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saucer  with  a  modem  mug.  The  range  is 
also  going  metric  and  will  now  feature  an 
"additive  free"  claim.  Bovril  Ltd, 
Southbury  Road,  Enlield,  Middlesex  EN1 
1YP. 


Plastered. 

Unichem  are  extending  their  own-label 
portfolio  next  month  with  the  introduction 
of  clear  plasters. 

Packed  in  24s  in  plastic  boxes,  the 
plasters  will  retail  at  £0.78.  During 
November  there  will  be  an  introductory 
promotional  price  of  £0.58.  Unichem  Ltd, 
Unichem  House,  Cox  Lane,  Chessington, 
Surrey. 


Soothing  relief 
from  toothache 

Medjsed 

Soothing  relief 
from  headache 

Medjsed 

Soothing  relief 
from  sore  throat 

Medjsed 

Soothing  relief 
from  feverish 
colds  and  flu 

Medised 


•  Gently  reduces 
temperature 

•  Paracetamol  plus 
Promethazine 

•  For  children 
from  3  months  old 


Panpharma  Ltd 
Hayes  Gate  House 
27  Uxbridge  Road,  Hayes 
Middlesex  UB4  OJN 
Tel:  01-561  8774 


Nivea  Sun 
shines  again 

Smith  and  Nephew  are  relaunching  their 
Nivea  Sun  range  with  new  products  and 
packaging. 

The  total  package  of  19  products  is 
divided  into  sub- ranges  to  meet  the 
specific  requirements  of  each  skin  type. 
These  five  ranges  offer  high  protection  for 


sun-sensitive  skins,  medium  protection  for 
skin  that  tans  normally,  low  protection  for 
those  who  tan  easily,  a  children  and 
babies'  range  —  all  with  water-resistant 
formulations  —  and  after  sun  products. 
New  colour-coded  packs  identify  each 
range  in  dark  blue,  gold,  brown,  dark 
blue  and  pale  blue  respectively. 

Among  the  product  newcomers  are 
higher  protection  creams  for  children  and 
babies,  a  water-resistant  tropical  milk 
(SPF3),  two  new  after  sun  lotions  —  one 
with  camomile  and  another  under  the 
Tropical  banner.  Following  the  launch  this 
year  of  an  after  sun  lotion  with  insect 
repellant,  Smith  and  Nephew  are  also 
launching  a  sun  cream  with  insect 
repellant  (SPF8).  In  addition,  UVA 
screens  have  been  added  to  SPF4 
formulations  and  the  tropical  fragrance 
improved. 

The  1988  Nivea  Sun  range  will  be 
supported  by  a  new  £750,000  advertising 
campaign.  Smith  &  Nephew  Consumer 
Products,  Alum  Rock  Road,  Saltley, 
Birmingham. 


Sun  comfort 

in  the  cold  

L'Oreal  are  launching  a  range  for  sun 
protection  whilst  ski-ing. 

The  Ambre  Solaire  UV  Ski  Screen 
range  features  duo-packs,  flip-top  tubes 
and  easy-action  sticks.  It  includes:  cold  air 
cream  4  (40ml,  £3.95  rrp)  —  a  water- 
resistant  cream  for  protecting  skin  against 
cold  and  icy  winds,  with  UVA  and  UVB 
filters.  It  has  a  sun  protection  factor  (SPF) 
of  4  and  contains  moisturisers;  cold  air  duo 
4  (£3.95)  —  a  duo  pack  of  a  20ml  tube  of 
skin  cream  and  a  protective  lipstick  (SPF 
15);  high  altitude  cream  8  (40ml,  £3.95)  — 
a  water-resistant  cream  (SPF  8)  with  UVA 
and  UVB  filters;  high  altitude  duo  8 
(£3.95)  —  cream  (SPF8)  and  lipstick  (SPF 
15);  ati-reflection  cream  15  (40ml  £3.95)  — 
a  water-resistant  cream  with  UVA  and 
UVB  filters,  and  Ski  Lips  (£2.49)  —  a 
lipstick  tinted  white  (SPF  15).  L'Oreal, 
Golden  Ltd,  30  Kensington  Church 
Street,  London  W8. 


Extra  touch 
for  Savlon 


Care  Laboratories  are  running  an  extra 
value  consumer  promotion  on  Savlon 
liquid. 

A  new  550ml  bottle  gives  10  per  cent 
product  extra  free  on  the  standard  500ml 
size.  A  new  four  colour  printed  tray  is 
available  to  display  the  promotion.  Care 
Laboratories  Ltd,  Lindow  House,  Beech 
Lane,  Wilmslow,  Cheshire. 


Gold  in  them 
there  orders 

A  new  promotion  from  Sangers  offers  "free 
gold  for  all". 

By  ordering  300  mixed  rolls  of 
Kodacolor  Gold  film  retailers  can  get  a 
free  ingot  of  assayed  gold.  There  is  no  limit 
to  the  number  of  ingots  which  can  be 
collected,  provided  an  order  is  placed 
each  time.  Every  ingot  is  supplied  in  a 
presentation  wallet.  Orders  can  be  placed 
with  Sangers'  area  sales  managers  or  on 
the  mail  order  form  to  be  supplied;  the 
offer  runs  through  to  Christmas.  Sangers 
Wholesale  Ltd,  Priory  House,  Pitsiord 
Street,  Birmingham  B18  6LX. 

Battery  on 
the  screen 

Ever  Ready's  Gold  Seal  is  being  backed 
with  a  £3m  television  advertising 
campaign  in  the  pre-  and  post-Christmas 
perjod. 

A  new  commercial  "Power  Steering" 
has  been  developed  on  the  theme  of  last 
year's  "Heart  of  the  Machine"  campaign. 
Two  versions,  40  and  20  seconds,  will  run 
on  national  television  from  the  beginning 
of  November,  and  in  cinemas  in  the  South 
East  from  January. 

Set  in  an  underground  car  park,  the 
advertisement  shows  a  cassette  player 
fitted  with  Gold  Seal  batteries  snatched 
from  its  owner  by  a  gang,  who  mistakenly 
press  the  play  button.  The  power  of  the 
batteries  causes  everything  outside  the 
machine  to  come  alive,  bringing  revenge 
on  the  gang.  The  voiceover  says:  "Put  Life 
in  your  equipment.  Long  Life.  Ever  Ready 
Gold  Seal  —  The  Heart  of  the  Machine." 
Ever  Ready  Ltd,  Ever  Ready  House,  93 
Burleigh  Gardens,  Southgate,  London 
N14  SAN. 

Wholesalers  Ayrton  Saunders  have 
moved.  Their  new  telephone  number  is 
051-480  8040.  Ayrton  Saunders  pic, 
Wilson  Road,  Huyton,  Liverpool  L36  6 AH. 


Open  prescriptions? 
Point  them  this  way 


Onh  B-D  lml  I  -100  and  0,">ml  I  - 100  sterile  interior 
single  use  syringes  leature  the  double  lubricated 

MICRO-FINE  III  needle  lor  the  best 
h  injection  comfort  available. 


IER1  INSULIN  SYRINGES 

VmSmmmM    FOR  MAXIMUM  INJECTION  COMFORT 


Becton  Dickinson  UK  Limited  Between  Towns  Road 


DICKINSON  Cowley.  Oxford  0X4  3LY  Telephone  0865  777722 
8-D  and  Micro-Fine  III  are  trademarks  ot  Becion  Dickinson  and  Company 
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ARE  YOU  READY  FOR  IRE  LAUNCH  OF 
OUR  NEW  MANSIZE  RANGE? 

This  November,  we're  introducing  attractive 
new  packs  for  our  Kleenex*  for  Men  and  Kleenex* 
Super  3*tissues. 

To  find  out  how  successful  these  new  designs 
will  be,  all  you  have  to  do  is  stock  them. 


BE  ASSURED  BY  THE  MARK. 

*  Registered  Trade  Mark  Kimberly-Clark  Corporation 


Now  Leichner  Is  Dr 


LEICHNER  STARTER  UNIT 
This  counter  unit  holds  Nail  Paints 
Lipsticks.  Tinted  Foundation  Jars, 
Mascara  and  Match  Stix  Pencils 


These  two  stunning  units  are  available  individually  < 
together  to  make  one  eye-catching  display  which  holds 
the  complete  Leichner  range. 


LEICHNER  EXTENSION  UNIT 
This  counter  unit  holds  Liquid 
Foundation.  Touch  and  Shimmer, 
Pressed  Powders,  Californian  Glow 
Blushers,  Eyeshadow  Singles  and  Eyeshadow 
Duos 


sedToKill! 


LEICHNER  SELF  SELECTION  UNIT 
This  free  standing  unit  holds  the  complete  Leichner  range  including 
Tinted  Foundation  Jars,  Tinted  Foundation  Tubes,  Twist  and  Glow, 
Liquid  Foundation,  Touch  and  Shimmer,  Face  Powders,  Razzle  Dazzle, 
Body  Dazzle,  Starmaker,  Mascara,  Match  Stix,  Eyebrow  Pencils, 
Eyeshadow  Singles,  Eyeshadow  Duos,  Blushers,  Nail  Paints.  Lip 
Sticks,  Flighty  colours  and  Licks  Stix. 


Leichner,  creators  of  glamorous 
piazza  looks  for  over  100  years,  follow 
t*™*'  one  success  after  another. 

Now,  with  these  exciting  new  self 
selection  units,  you  can  be  sure  Leichner 
will  have  a  long  running  profitable  hit. 

With  these  attractive  Leichner 
merchandisers  you  get  valuable  product 
out  of  the  drawer  and  on  display  -  that 
means  more  sales  and  profit.  Take  a  closer 
look  at  the  benefits: 

*l       Leichner  make-up  has  an  un- 
|  beatable  reputation  and  is  renowned 
by  experts  and  professionals  the 
world  over. 

Tl     The  Leichner  range  is  complete 
HI  and  appeals  to  all  ages  and  skin 
HP  types. 

)  Self  selection  means  more 
sales,  freeing  your  staff. 

The  range  includes  the  famous 
Bj§P  Kamera  Klear  foundation  products. 

^g/fk  The  units  are  FREE  when  you 
f||JJp^\  order  the  stock  to  fill  them. 

The  merchandisers  are  quick 

eand  easy  to  refill.  Just  one  call  and 
your  Sales  Representative  will  do 
the  rest. 

For  Better  Sales  -  Better  Service 
-  Better  Profits  -  Stock  Leichner! 


Leichner  Cosmetics,  Beauty  House,  Hawthorne  Road 
Eastbourne,  East  Sussex  BN23  6QX.,Tel:  (0323)  641244 


Please  return  this  coupon  today. 
Leichner  Cosmetics 
Beauty  House,  Hawthorne  Road 
Eastbourne.  East  Sussex  BI\I23  6QX. 


Name-. 
Store: 


Address: 


Tel: 


C&D  3110 


Which  business  publication  should 
you  take  notice  of? 


Vestries  national  promotional  magazine  speaks  volumes  to  the  business-minded  pharmacist. 
After  six  years  of  publication  it's  far  and  away  tlie  most  successful  of  its  kind  with  every  issue  offering 
substantial  savings  and  highly  competitive  prices  on  a  wide  range  of  top  name  products. 

Which  makes  Vestric's  national  promotional  magazine  a 
veiy  pmfitable  mad  all  round.  Just  one  of  the  many  services  that 
make  up  Vestric's  total  package  for  the  independent  pharmacist.  i_ 


Vestric 


WE'RE  ALWAYS   THERE   ■    WE  ALWAYS  CARE 


Ban  on  cell  therapy 


After  the  deaths  of  three  patients 
following  private  treatment  with 
dried  preparations  of  organs  from 
sheep  or  goat  foetuses,  the  BGA  has 
ordered  a  one  year  ban  on  all 
injectable  products  for  cell  therapy 
on  the  grounds  that  the  risks  of 
allergic  reactions  and  transfer  of 
human  pathogenic  viruses  do  not 
justify  the  claimed  benefits  of  this 
treatment. 

Fresh  cell  suspensions,  injected  into 
patients'  buttocks  within  40  minutes  of 
their  removal  from  a  foetus,  are  curiously 
not  subject  to  the  Medicines  Act,  unlike 
the  dried  preparations,  but  the  BGA  has 
said  the  dangers  also  apply  to  their  use 
and  has  urged  a  ban  on  them  as  well. 

Whilst  this  action  has  predictably 
pleased  the  animal  protection  lobby, 


anxious  about  the  large  number  of  animals 
killed  each  year  to  provide  questionably 
effective  and  extremely  expensive 
therapy,  it  has  been  greeted  with  howls  of 
protest  from  the  four  manufacturers  of  the 
235  licensed  dried  preparations  who  have 
already  laid  off  workers. 

Despite  a  warning  from  the  German 
BMA  against  this  alternative  treatment  as 
long  ago  as  1957  and  a  report  from  the 
World  Health  Organisation  in  1986  that 
classed  sheep  and  goat  cells  in  the  group 
with  the  highest  risk  of  transmitting  viruses 
pathogenic  to  man,  patients  have  long 
been  willing  to  pay  large  sums  for 
promised  relief  from  premature  ageing, 
loss  of  performance,  cardiovascular 
diseases,  exhaustion  and  stress  conditions 
and  other  signs  of  wear  and  tear.  One 
dried  cell  preparation  was  also  licensed 
for  use  as  an  adjuvant  to  chemotherapy. 


No  more 
dumping 


Since  July  1  many  of  Bavaria's 
pharmacists  have  been  refusing  to 
accept  unwanted  or  outdated 
medicines  for  disposal  due  to  a 
dispute  with  some  local  authorities 
as  to  who  should  pay  the  cost. 

The  public  is  meanwhile  being  advised 
to  hand  over  their  unwanted  drugs  to  one 
of  the  special  rubbish  collection  points  or 
to  the  mobile  poisonous  substances 
collectors. 

The  pharmacists'  case  —  their  regional 
association  has  stated  that  in  1985  alone 
some  430,000  kg  of  unwanted  drugs  were 
handled  at  a  cost  of  £78,000  —  is  not 
helped  by  the  new  Federal  Rubbish  Law, 
which  places  the  responsibility  for 
accepting  unwanted  items  onto  the  seller. 


From  July  1 ,  the  German 
emergency  medical  card  for  all 
patients  at  special  risk  from 
accidents  or  sudden  illnesr  was 
replaced  by  an  EEC  document  on 
striking  yellow  paper  in  all  nine 
languages  of  the  member  states. 

The  new  12-sided  "passport"  is,  in  fact, 
based  on  the  old  German  national  one  and 
contains  a  photograph  of  the  bearer,  his 
name  and  address  and  that  of  next  of  kin, 


details  of  all  chronic  diseases  and  their 
medication,  blood  group,  rhesus  factor, 
blood  transfusions  and  vaccinations. 

Patients  are  told  to  carry  the  card  at  all 
times  both  at  home  and  abroad  and 
ambulancemen  and  medical  staff  have 
been  warned  to  look  for  the  distinctive 
document  whenever  they  are  faced  with 
an  unconscious  patient. 


Self  service 


ban  illegal 


In  a  civil  case  brought  by  one 
pharmacist  against  another,  the 
German  Supreme  Court  has  ruled 
that  the  ban  enshrined  in  the 
Medicines  Act.  and  in  the 
Pharmacists  Code  of  Conduct 
against  GSL  items  being  available 
on  a  self  service  basis  in 
pharmacies  is  unconstitutional. 

This  final  judgement  appears  to  many 
non-pharmacists  (and  the  more 
commercially  minded  pharmacists)  as 
highly  reasonable.  Why  on  earth  should 
the  public  be  able  to  help  themselves  to  a 
herbal  tonic  in  the  supermarket  or 
drugstore,  yet  the  very  same  product  be 
on  the  shelves  behind  the  counter  in  the 
neighbouring  pharmacy?  However,  the 
leaders  of  the  profession  have  roundly 
condemned  the  verdict  as  a  blow  against 
greater  safety  in  the  sale  and  use  of 
medicines,  and  called  for  a  complete 
review  of  GSL  preparations  and  a  total  ban 
on  self  service  medicines  in  all  retail 
outlets. 


AIDS 
update 


In  the  past  year,  over  three  million 
Germans  have  voluntarily  paid  out 
about  £25  to  be  tested  for  AIDS. 

At  the  instigation  of  the  German 
Chancellor,  a  National  Aids  Foundation 
has  been  set  up  to  promote  research, 
provide  help  for  AIDS  patients  and  those 
infected  with  HIV  virus  and  to  support 
those  suffering  real  hardship.  Donations 
opened  with  a  2  million  DM  cheque  from 
German  life  insurance  companies  (who 
still  refuse  to  insure  anyone  with  AIDS) 
and  one  for  1  million  DM  from  private 
health  insurance  schemes.  In  addition  the 
Federal  Government  has  set  up  an  AIDS 
centre  at  the  BGA  headquarters  in  Berlin 
to  coordinate  and  direct  all  efforts  into 
combatting  the  disease. 

In  the  Dutch  border  town  of  Venlo,  a 
special  disposal  service  to  collect  needles 
and  syringes  discarded  in  parks  and  other 
public  places  has  been  started  up  on  a  trial 
basis  to  deal  with  the  estimated  20,000 
needles  thrown  away  annually  by  heroin 
addicts.  About  200  come  across  from 
Germany  each  day  to  take  advantage  of 
the  easier  availability  of  heroin  in  Holland. 

The  idea  for  the  disposal  service  came 
from  doctors  and  social  workers  in  Venlo 
who  were  horrified  when  a  five  year  old 
child  became  infected  with  AIDS  after 
playing  with  a  discarded  needle  in  an  area 
frequented  by  junkies. 

Another  idea  to  stop  the  spread  of  the 
infection  by  giving  intravenous  heroin 
users  oral  methadone  was  recently  put 
forward  by  a  regional  health  official.  This 
method  of  treatment  has  not  previously 
been  favoured  in  Germany  and  in  the  face 
of  opposition  from  some  doctors  and 
parents  of  drug  addicts,  the  start  of  the 
project  has  been  delayed  until  1988. 

A  storm  of  protest  greeted  the 
revelation  on  the  German  television 
equivalent  of  BBC's  "Panorama" 
programme  that  since  1985  the  police 
have  secretly  been  recording  the  names  of 
criminals  infected  with  AIDS  on  their 
internal  computer.  To  the  expressed 
amazement  of  the  Federal  Health  Minister 
and  MPs  of  all  parties,  the  German  Home 
Office  has  defended  the  practice,  saying 
that  the  state  must  protect  its  policemen 
from  catching  AIDS  through  bites  and 
scratches  from  violent  criminals. 
Objectors  have  pointed  out  that  so  far 
worldwide  no  policeman  has  become 
infected  through  such  contact  and  have 
expressed  the  fear  that  all  AIDS  patients 
could  gradually  become  registered  on  the 
police  computer. 
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iytotoxic  drugs: 
ndle  with  care 


Exposure  to  cytotoxic  drugs  is  an  occupational  hazard  for 

■    ^vac  Ists  disperssing  them.  Although  evidence  of  the  drugs' 
effects  on  normal  cells  is  conflicting  it  is  probably  as  well  to  be 
cautious  with  them.  Principal  pharmacist  Jonathon  Cooke, 
recent  winner  of  the  C&D  medal  and  award,  looks  at  ways  in 
which  community  pharmacists  can  minimise  their  exposure  to 
these  agents. 


It  is  known  that  cytotoxic  drugs  which  are 
used  for  the  treatment  of  malignant  diseases 
and  certain  other  conditions  can  have  toxic 
effects  on  "normal"  cells. 

Studies  in  animals  have  shown  that  these 
agents  can  be  mutagenic  to  cells.  A  low  but 
definite  association  has  been  shown  with  the 
development  of  secondary  malignancies  in 
patients  who  have  been  treated  with  them 
therapeutically.  Many  cytotoxic  drugs  are 
also  strongly  teratogenic  and  foetal 
malformations  and  losses  have  been 
associated  with  their  use. 

However,  the  evidence  of  toxicity  to 
individuals  who  are  environmentally 
exposed  to  these  compounds  is  conflicting. 
Despite  this  uncertainty  it  would  seem 
prudent  to  bear  in  mind  these  potential 
dangers  when  handling  and  dispensing 
cytotoxic  drugs. 

Scale  of  the  problem 

Pharmacists  in  community  practice  may 
expect  to  come  across  these  drugs  in  a 
variety  of  different  ways: 

1  Patients  with  malignant  diseases  who  are 
on  continuous  or  intermittent  treatment  with 
oral  agents.  Certain  of  these  drugs  are  used 
as  immunosuppressants  in  various 
inflammatory  diseases,  eg  methotrexate  in 
psoriasis  and  azathioprme  in  rheumatoid 
arthritis,  inflammatory  bowel  disease  or 
renal  disease. 

2  Patients  with  malignant  disease  of  the  skin 
where  topical  administration  of  a  cytotoxic 
drug  is  indicated  eg  Efudix  cream.  In  this 
case  appropriate  counselling  of  the  patient 
in  required  to  avoid  the  application  of  the 
preparation  to  healthy  tissue.  Further  care  is 
needed  to  avoid  use  of  these  kinds  of 
product  by  individuals  who  are  unaware  of 
their  potential  toxicity  and  particularly  to 
avoid  access  to  them  by  children. 

3  Patients  are  starting  to  be  discharged  from 
hospital  wards  and  clinics  with  cytotoxic 
drugs  for  intravenous  administration  in  the 
home.  Infusion  devices  are  being  developed 
to  enable  this  to  be  effected  with  relative 


Jonathon  Cooke  is  principal  pharmacist, 
patient  services  at  Leeds  General 
Lnfirrnary .  He  won  the  Chemist  &  Druggist 
award  for  best  paper  presented  at  the 
Practice  Research  Session  of  this  year's 
British  Pharmaceutical  Conference.  He, 
together  with  a  pharmacist  colleague  and 
two  geneticists,  looked  at  chromosomal 
damage  from  cytotoxic  drugs 


Avoiding  exposure 


Exposure  to  these  drugs  can  be  minimised 
by  adopting  recommendations  found  in  the 
following  documents: 

1  DHSS  guidelines  for  the  safe  handling  of 
cytotoxic  drugs: 

i.  Avoid  making  liquid  suspensions  of 
solid  dose  forms  of  cytotoxic  drugs  unless 
they  are  prepared  in  a  special  safety  cabinet 
(conforming  to  BS5726  or  equivalent) 

ii.  Ensure  that  containers  of  cytotoxic 
drugs  bear  an  additional  mark  which  clearly 
indicates  the  nature  of  the  contents. 

2  Pharmaceutical  Society's  "Standards  for 
Good  Dispensing  Practice". 

3  Guidance  Note  MS  21  from  the  Health  and 
Safety  Executive:  "Precautions  for  the  safe 
handling  of  cytotoxic  drugs". 

4  Other  recommendations: 

i.  Do  not  open  capsules  of  cytotoxic  drugs. 

ii.  Use  foil  packaged  or  film  or  sugar  coated 
preparations  wherever  possible. 

To  determine  whether  staff  who  handled 
intravenous  cytotoxic  drugs  were  at  risk 
from  potential  environmental  exposure  we 
adopted  a  method  used  routinely  to  monitor 
personnel  using  radioactive  substances  and 
mutagenic  organochemicals. 

Blood  samples  from  pharmacy  staff  in  a 
number  of  UK  hospitals  were  examined  for 
chromosomal  damage  and  compared  with  a 
control  group  of  office  staff,  a  group  of 
nurses  working  where  patients  were  being 
treated  for  malignant  diseases,  and  a  group 
of  patients  who  had  recently  received 
cytotoxic  drugs  therapeutically. 

The  results  were  reassuring  for  the 
pharmacy  and  nursing  staff  as  both  groups 
showed  no  difference  in  mutagenic  toxicity 
compared  with  the  control  group.  The 
patient  group  showed  significantly  greater 
toxicity  than  the  other  groups. 

Thus  by  using  the  recommended 
procedures  pharmacy  staff  should  not  be  at 
risk  of  environmental  exposure  to  cytotoxic 
drugs. 


Table  1:  Drugs  for  which  precautions  should  be  taken 

Oral  drugs 

Intravenous  drugs 

azathioprine  (Imuran)* 

amsacrine  (Amsidine) 

busulphan  (Myleran) 

bleomycin 

cyclophosphamide  (Endoxana)* 

carmustine  (BiCNU) 

chlorambucil  (Leukeran)* 

carboplatm  (Paraplatin) 

estramustine  (Estracyt) 

cisplatin 

etoposide  (Vepesid)* 

cytarabme  (Cytosar,  Alexan) 

fluorouracil  (Efudix)** 

doxorubicin  (Adriamycin) 

hydroxyurea  (Hydrea) 

epirubicm  (Pharmorubicm) 

lomustine  (CCNU) 

lfosphamide  (Mitoxana) 

melphalan  (Alkeran) 

mitomycin 

mercaptopunne  (Puri-Nethol) 

mitozantrone  (Novantrone) 

methotrexate* 

mustine 

procarbazine  (Natulan) 

thiotepa 

thioguanine  (Lanvis) 

vincristine 

*  oral  and  iv  preparations 

vinblastine  (Velbe) 

*  *  oral,  iv  and  topical  preparations 

vindesine  (Eldisine) 
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This  is  the  third  in  a  Chemist  &  Druggist 
initiated  series  of  training  seminars  for 
pharmacists  and  their  assistants.  The 
seminar  subjects  are  selected  to  help  them 
better  service  the  community  through  their 
pharmacy.  The  seminars  are  run  and 
sponsored  jointly  with  companies  who  have 
a  particular  expertise  in  the  chosen  subjects. 
They  are  small,  "one-off"  invitation-only 
events  held,  for  convenience,  in  or  around 
London.  The  content  is  subject  to  strict 


editorial  control  and  is  "generic"  to  the 
training  area,  and  published  simultaneously 
in  Chemist  &  Druggist  (re-prints  available 
from  sponsors  or  this  office.)  The  Editor  is 
open  to  suggestions  on  how  C&D  can  meet 
particular  training  needs  through  these 
seminars  or  a  further  series  in  addition  to  our 
regular  technical  and  business  features 
Selling  in/Selling  out,  Pharmacy 
Economics,  Topics  in  Treatment,  OTC 
Update  and  Clinical  Pharmacy. 


Photography  -  snap  up  that  extra  profit! 


In  these  days  of  increased  leisure  time  and 
greater  disposable  income,  leisure- 
orientated  products  are  big  business.  And 
the  amount  of  money  spent  on  photography 
is  growing  at  a  faster  rate  than  that  spent  on 
leisure  products  overall. 

Maybe  you  have  never  thought  about 
selling  cameras,  films  and  accessories  —  or 
maybe  you  have  and  decided  you  are  not 
"techncally  minded".  Well,  now  is  the  time 
to  think  again,  because  photographic 
products  today  are  tailor-made  for  the 
pharmacy  and  are  incredibly  easy  to  sell. 

Why  sell  cameras? 

The  chart  overleaf  shows  how  fast  the 
photographic  market  is  growing.  From  an 
overall  £706m  in  1985,  the  projected  value  of 
the  market  in  two  years  time  is  £l,033m  — 
with  equipment  sales  growing  from  £233m  to 
a  projected  £320m  in  1989. 

In  1986,  81  per  cent  of  households 
owned  at  least  one  camera,  compared  with 
55  per  cent  in  1971.  Figures  for  sales  of 
cameras  are  equally  impressive:  9,000  SLR 
(single  lens  reflex)  cameras  are  sold  per 
week,  along  with  14,000  110  cameras  and 
40,000  compact  cameras. 

The  most  dynamic  sector  of  the 
equipment  market  is  35mm  compact 
cameras,  especially  the  basic  manual 
models  retailing  at  less  than  £40  —  the  ideal 
products  for  pharmacy. 

Camera  formats 

Cameras  come  in  all  shapes  and  sizes,  each 
with  their  own  particular  benefits.  A  very 
basic  model  is  the  126  camera  that  takes  126 
cassette  film.  This  is  an  easy-to-use  model, 
but  a  dying  breed,  and  few  126  cameras  are 
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Pharmacists  should  not  he  put 
off  selling  photographic 
equipment.  In  this  article, 
Terry  Norris,  commercial  direc- 
tor of  Sangers  Photographies, 
together  with  area  sales 
manager,  Peter  Lillywhite  and 
marketing  assistant,  Roy 
Smiljanic,  takes  a  look  at  the 
main  features  of  the  equipment 
best  suited  to  pharmacy  and 
how  to  go  about  selling  it. 

produced  at  the  moment. 

A  popular  model  of  camera  is  the  110 
type,  produced  by  such  well-known 
manufacturers  at  Kodak,  Hanimex  and 
Halina.  110  cameras  cover  basic  types 
which  require  the  addition  of  "flip  flash"  or 
flash  cubes  for  indoor  shots,  through  models 
with  built-in  flash,  to  models  which  include 
built-in  flash  plus  a  telephoto  or  wide  angle 
lens  for  increased  versatility.  Despite  the 
introduction  of  disc  cameras,  the  110  is  still 
popular,  with  steadily -increasing  sales. 

Disc  cameras,  after  an  initial  peak,  are 
now  decreasing  in  popularity,  mainly 
because  there  are  many  110  and  35mm 
cameras  around  for  a  similar  price  which 
give  better  quality  pictures. 

In  the  past  few  years  35mm  compact 
cameras  have  taken  the  market  by  storm. 
Because  they  use  35mm  film,  which  has  a 
larger  sized  negative  than  110  or  disc,  the 
print  quality  is  better.  Compact  cameras 
encompass  a  broad  range  of  types  and  a 


broad  price  range  —  from  £20  upwards  to 
around  £200.  And  the  good  news  for 
pharmacists  is  that  the  biggest  growth  in 
sales  of  35mm  compacts  has  come  from  the 
lower  end  of  the  market  —  the  manual,  "no- 
frills"  camera  which  attracts  the  first-time 
buyer  and  "holiday  snapper". 

Most  of  the  major  camera  manufacturers 
now  make  compact  cameras,  most  of  which 
include  as  a  basic  feature  a  built-in  flash. 
The  Vivitar  PS20,  retailing  at  around  £30,  is 
a  good  example  of  a  basic  manual  compact. 

As  you  move  up  the  sophistication  and 
price  scale,  compact  cameras  gain  touches 
such  as  motordrive,  which  means  you  do  not 
wind  on  the  film  after  each  shot.  Fully 
automatic  film  loading,  wind-on  and  rewind 
can  be  found  on  models  for  under  £60  (for 
example  the  popular  Halina  AF  810).  At 
around  £80  —  £100,  many  models  feature  an 
autofocus  facility  —  for  example  the  Minolta 
AF-E,  retailing  at  around  £90.  The  Nikon  RF 
Fun  Touch  compact  camera,  at  around 
£100,  gives  many  automatic  features 
including  DX  coding,  which  means  that  the 
camera  automatically  reads  the  speed  of  the 
film  and  sets  the  shutter  exposure 
accordingly  —  saving  lots  of  time  and 
reducing  "techno-fear"  among  less  "jargon- 
aware"  users.  A  camera  which  includes 
every  automatic  function  you  can  think  of  is 
the  Canon  Supreme.  At  around  £150,  this 
camera  does  almost  everything  for  you! 

The  top- range  compacts  now  include 
such  sophisticated  features  as  built-in  zoom 
lenses,  allowing  you  to  zoom  in  closer  to  the 
subject  (the  Pentax  Zoom-70;  around  £200). 
Other  features  available  on  some  models  in 
the  £180-and-above  price  range  include 
databack  (automatically  prints  the  date  on 
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every  picture  you  take  —  no  more  forgetting 
when  those  important  events  were),  and  a 
built-in-soft-focus  filter  (for  moody, 
atmospheric  shots).  Features  which  make 
some  35mm  compact  cameras  as 
sophisticated  and  creative  as  their  big 
brothers,  the  35mm  SLR  cameras. 

Instant  cameras  (mainly  Polaroid)  form 
an  important  sector,  providing  your 
customer  with  an  instant  record  of  a 
wedding,  birthday  or  other  event.  Instant 
photography  is  also  used  in  business. 
Models  range  from  basic  automatic  models 
which  use  add-on  flashbars,  through  built-in 
flash  and  autofocus  models  to  the  Polaroid 
Image  system,  the  "state  of  the  art"  in  instant 
photography,  giving  high  quality  instant 
pictures.  Retail  prices  for  instant  cameras 
range  from  under  £40  to  around  £135. 

Photo-fashion 

The  camera  as  fashion  accessory?  It  is  not  as 
far-fetched  as  it  sounds,  thanks  to  the  greater 
availability  of  good  cameras  at  low  prices. 
Many  models  are  available  in  a  variety  of 
colours,  and  some  manufacturers  have 
produced  cameras  with  a  bright, 
eyecatching  exterior  —  the  Konica  Pop 
35mm  compact,  for  example  (around  £45), 
or  the  "dazzling"  Le  Clic  range  of  1 10,  disc 
and  35mm  compact  cameras. 

In  fact,  despite  the  relative  depression  of 
the  disc  camera  market,  the  Le  Clic  disc 
camera  outsells  its  110  equivalent  —  it  is 
slim,  easy  to  handle  and  pops  into  a  top 
pocket.  At  prices  from  around  £30  to  £45, 
many  style-conscious  snappers  are  buying 
more  than  one  to  co-ordinate  with  a  variety 
of  outfits.  And  as  far  as  the  retailer  is 
concerned,  they  sell  themselves  —  with 
attractive  merchandisers  and  sale  material. 

The  ideal  gift 

Camera  outfits  which  include,  along  with 
the  camera,  a  film,  batteries,  carrying 
pouch  and  often  a  "photo  hints"  booklet,  are 
finding  a  big  market  as  birthday  or 
Christmas  gifts.  These  are  generally  the 
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lower-priced  cameras  (for  example  the 
Hanimex  35  ES  outfit  at  around  £25),  ideally- 
priced  for  a  present  —  and  an  ideal 
introduction  to  photography  for  a  youngster. 

Added  value  for  you  —  and  the  customer 

Camera  accessories  provide  great  profit 
margins  and  are  easy  to  sell-on  to  the 
customer  as  an  "add-on"  when  they 
purchase  a  camera.  Batteries,  photo  albums 
and,  to  a  lesser  extent,  camera  cases...  all 
will  be  needed  some  day  now  your  customer 
has  bought  a  camera.  (Cross  reference 
charts  are  available  from  Sangers  to  help 
you  co-ordinate  the  various  makes  of  battery 
to  complement  your  camera  sales).  Carded 
accessories  are  big-sellers,  taking  up  little 
space  and  providing  big,  big  profits. 

Become  an  expert 

With  today's  simple-to-use  cameras,  you 
really  don't  have  to  be  a  camera  buff  to  sell 
them  —  but  it  helps  if  you  can  pass  on  a  few 
hints  to  your  customer  on  how  to  take  good 
pictures.  It  all  helps  to  create  customer 
goodwill  —  and  future  custom  in  your  shop! 

Good  pictures  are  achieved  by  a  little  bit 
of  thought  before  you  press  the  button  —  for 
example  stand  with  your  feet  apart,  with 
your  weight  balanced  and  your  elbows 
tucked  into  your  side.  Never  attempt  to  take 


Gift  packs  are  big  sellers  for  Christmas 
and  popular  as  birthday  presents 


a  picture  one-handed  —  and  balancing  the 
camera  on  a  wall  or  someone's  shoulder  will 
decrease  the  likelihood  of  camera-shake  and 
blurred  pictures.  Fingers  over  the  lens  is 
another  common  problem  with  compact 
cameras,  as  what  you  see  m  the  viewfinder  is 
not  necessarily  what  the  lens  sees.  With  SLR 
cameras,  a  reflex  system  of  mirror  and  prism 
ensures  that  the  view  in  the  viewfinder  is 
exactly  the  view  in  the  lens.  Hence  Single 
Lens  Reflex. 

The  shutter  release  should  be  squeezed 
gently,  rather  than  "stabbed"  —  a  gentle 
action  will  reduce  camera  shake.  And  when 
using  flash,  you  should  remember  that  a 
small  flash  unit  will  not  light  up  Wembley 
Stadium  —  few  small  units  have  a  range  of 
more  than  5.5m  (18ft).  Experimenting  with 
fast  films  (over  1000  ISO)  will  sometimes  be 
better  than  using  a  flash  in  low  lighting 
conditions. 

There  are  many,  many  more  simple  hints 
you  could  pass  onto  your  customers  —  all 
are  quickly  learned  and  may  prove 
invaluable  to  established  customer  loyalty. 

Every  chemist  can  have  a  thriving 
photography  department.  It  is  the  natural 
environment  for  selling  to  this  rapidly- 
growing  and  family  orientated  market.  You 
do  not  have  to  be  an  expert  —  once  you 
understand  the  basic  features  and  tips 
mentioned  above,  you  are  on  your  way! 


Ten  tips  for 
better 
pictures 

1  Holding  the  camera 

It  is  important  to  keep  the  camera  steady 
when  taking  pictures.  To  do  this  stand 
comfortably,  feet  apart,  elbows  tucked  in 
to  your  sides  and  gently  squeeze  the 
shutter  release.  Camera  shake  can  result 
in  blurred  pictures. 

2  Exposure 

For  35mm  cameras  in  particular,  other 
than  those  with  automatic  DX  setting,  the 
film  speed  has  to  be  selected  on  the 
camera.  The  exposure  for  each  shot  is 
usually  fixed  or  automatically  selected  by 
the  camera.  Incorrect  film  speed  setting 
can  result  in  poor  exposure  and 
photographs  may  appear  too  light  or  too 
dark.  Auto  exposure  cameras  can  be 
fooled  by  some  scenes  again  giving 
photographs  that  are  too  light  or  too  dark. 
For  example,  a  beach  scene  that  is 
predominantly  bright  can  result  in  an 
under  exposed  shot,  ie  one  that  appears 
too  dark.  Similarly,  a  scene  that  is 
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Disc  cameras  usually 
feature  a  fixed  focus 
lens  with  built-in 
flash.  They  are  a 
popular  format  for  the 
fashion  end  of  the 
market  which  is 
becoming  a  particular 
favourite  with 
youngsters.  Prices  are 
around  £30 


35mm  compact  cameras 
usually  feature  fixed 
focus  or  autofocus  lens 
with  auto  exposure  and 
built-in  flash;  top-of-the- 
range  models  include 
auto  film  loading, 
winding  on  and  rewind, 
close-up  facilities  and 
even  zoom  lenses.  Prices 
range  from  £20-£200 


110  cameras  usually  feature  a  fixed 
focus  lens,  often  with  built-in  flash; 
models  may  include  two  different 
focal  length  lenses.  Prices  £10-£30 


predominantly  dark  may  cause  the  camera 
to  over  expose  resulting  in  a  photo  that 
looks  too  light. 

3  Focussing 

Probably  the  most  common  fault  with 
using  viewfinder  cameras  is  getting  too 
close  to  the  subject  being  photographed. 
The  camera's  instructions  should  indicate 
the  minimum  focussing  distance:  usually  it 
is  between  1.2m  (4  feet)  and  1.8m  (6  feet). 
For  cameras  with  autofocus  it  is  important 
that  the  subject  being  photographed  is  in 
the  focussing  zone  in  the  viewfinder. 

4  Composition 

Photographs  often  look  better  when  the 
subject  fills  the  picture  rather  than  being 
"lost"  in  the  background.  Before  taking  a 
picture  it  might  be  useful  to  see  if  a 
different  viewpoint  might  make  a  more 
interesting  shot  or  whether  moving  nearer 
the  subject  to  fill  the  frame  will  make  a 
more  striking  picture. 

5  Parallax 

On  non-SLR  cameras  the  viewfinder  is 
separate  from  the  lens  which  can 
sometimes  cause  problems  when  trying  to 
frame  a  picture  because  the  viewfinder 
does  not  "see"  exactly  what  the  lens 
"sees".  Parallax  becomes  more  of  a 
problem  the  closer  the  camera  is  to  the 
subject.  Many  cameras  have  a  second  set 


of  lines  in  the  viewfinder  to  help  avoid 
missing  part  of  the  subject  being 
photographed.  If  this  is  not  the  case  then  a 
touch  of  nail  varnish  on  the  edge  of  the 
viewfinder  nearest  the  lens  will  act  as  a 
reminder  to  place  closer  subjects  towards 
that  area. 

6  Distractions 

In  composing  a  picture  it  is  easy  to  miss 
unwanted  objects  appearing  in  the 
photograph.  A  final  check  before 
squeezing  the  shutter  release  will  help 
avoid  tree  trunks  or  other  vertical  lines 
rising  from  the  subject's  head,  for 
example. 

7  Batteries 

Most  modem  cameras  rely  on  batteries  for 
exposure  and  flash.  It  is  usually  better  to 
use  alkaline  batteries  in  photographic 
equipment  because  they  are  sealed  to 
prevent  corrosion  and  are  more  suited  to 
the  "high  drain"  requirements  of  a 
flashgun,  for  example. 


8  Framing 


When  photographs  are  printed  a  mask 
holds  the  negative  flat  which  overlaps  the 
negative  slightly  helping  avoid  black 
edges  around  the  final  print.  It  is  a  good 
idea  therefore  to  leave  some  space 
between  the  subject  and  the  edge  of  the 
viewfinder  frame  when  taking  a 


photograph  so  that  none  of  the  picture  is 
lost  because  it  has  been  overlapped  by  the 
mask  holding  the  negative  during 
printing. 


9  Loading 


Putting  cartridge  film  into  110,  126  or  Disc 
cameras  usually  presents  no  problem. 
However,  35mm  cassettes  can  be  more 
tricky  particularly  if  the  camera  is  not  one 
of  the  so-called  easy  load  or  auto  load 
type.  First  the  film  has  to  be  carefully 
threaded  into  the  take  up  spool.  Once  the 
camera  back  has  been  closed  the  film 
should  be  wound  on  twice.  To  check  if  the 
film  has  been  loaded  correctly  the  rewind 
lever  should  be  gently  turned  clockwise 
until  resistance  is  felt,  then  when  the 
shutter  release  is  pressed  again  and  the 
film  wound  on  once  more  the  rewind  lever 
should  turn. 


10  Flash 


The  range  of  a  small  flash  is  limited,  many 
are  not  effective  beyond  about  5.5m  (18 
feet).  So  it's  no  good  trying  to  take  a  flash 
picture  of  the  interior  of  a  dimly  lit  church 
for  example,  because  there  will  be 
insufficient  light  from  the  flash,  resulting 
in  a  photograph  that  is  too  dark.  Too  much 
flash  can  be  equally  bad.  For  example,  if 
the  flash  is  used  with  the  camera  too  close 
to  the  subject  the  resulting  photograph  will 
be  too  bright  and  colours  washed  out. 
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HOW  SANGERS 
CAN  PUT  YOU  IN  THE  PICTURE 


Thinking  about  selling  cameras?  Let  Sangers  put  you  in  the  picture.  We  have 
a  comprehensive  stock  of  all  the  latest  models,  competitively  priced  and 
offering  good  margins.  Nearly  10,000  lines  are  available  from  the  Sangers  / 
Warehouse,  including  all  the  major  ranges  of  110,  disc  and  35mm  compact 
cameras.. ..right  up  to  35mm  SLR  cameras,  such  as  the  Minolta  7000. 
All  are  available  at  the  best  price  whether  singles 
or  multiples,  with  many  products  ideally 
suited  for  the  Photo  Chemist. 
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All  the  accessories  you'll  need 

Selling  cameras  also  means  selling  accessories  and  there  are  big  profits  to  be 
made  on  products  such  as  films,  batteries,  flashcubes/bars,  frames  and  albums. 


The  Sangers  Service 


National  expert  salesforce. 
-®  Regular  nationwide  delivery  service.= 
@  Weekly  information  newsletter. 
•  Detailed  price  list,  updated  weekly. 

_z  /  :  l  


/ 

•  Invoice  with  goods,  showing  SRP 
—  and  margin  on  return. 

•  Regular  weekly  and  monthly 
promotional  activity. 
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If  you  do  not  currently  hold  a  trade 
.account  with  us,  call  021-523  4471  and  - 
ask  for  Roy  Smiljanic,  who  will  send 
you  an  account  application  form 

\  \ 


SANGERS 

WHOLESALE  LTD. 

Priory  House,  Pitsford  Street,  Birmingham  B18  6LX. 
Tel:  021-523  4471  (Admin)  021-554  3811  (Sales) 
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New  Tariff  to  simplify 
hosiery  scripts 

Pharmacists  will  be  relieved  to  discover  that  the  Drug  Tariff 
section  governing  prescription  hosiery  is  to  be  changed  in  1988. 
The  aim  of  the  new  Tariff,  due  to  come  into  force  on  April  1 ,  is 
to  simplify  and  clarify  prescribing  and  make  dispensing  more 
straightforward,  explained  Stephen  Shearing,  sales  director, 
Scholl  UK. 


The  Drug  Tariff  has  existed  in  its  current 
form  for  some  30  years,  Mr  Shearing  told 
the  1987  Unichem  Convention  in  Rhodes. 
"It  is  very  much  manufacturing- 
specification  based;  it  details  the  exact 
machinery  and  yarn  to  be  used  for  the 
production  of  any  given  product,  but  not 
the  exact  compression  and  graduation 
characteristics  that  product  should  have. 
This  limited  experimentation  and 
development  with  new  yarns  and  knitting 
technology.  The  way  it  is  presented  is 
confusing  to  GPs  and  pharmacists  alike." 

The  new  Tariff  will  be  performance- 
based,  and  will  control  the  compression 
levels  and  graduations  allowed,  Mr 
Shearing  said.  "It  will  be  based  on  BS 
66. 12.85  with  all  the  safeguards  inherent 
in  that  document.  It  will  encourage 
development,  using  new  yams,  including 
Lycra  —  currently  not  allowed  in  Drug 
Tariff  hosiery  —  and  new,  highly 


sophisticated  machinery.  The  new  format 
will  be  far  simpler  to  understand  and 
hence  to  use,"  Mr  Shearing  said. 

The  new  Tariff  will  reflect  European 
formats  by  using  a  three  Class  system. 
Class  I  hosiery  will  provide  compression 
from  14-17mmHg  for  early  varices  and  use 
in  pregnancy.  Class  II  will  provide 
18-24mmHg  for  medium  varices  and  slight 
oedema,  while  Class  III  will  provide 
25-35mmHg  for  more  severe  indications 
like  post-thrombotic  venous  insufficiency, 
gross  oedema  and  ulcers.  All  stockings 
will  be  available  in  thigh  length  and  below 
the  knee.  Sizes  will  be  simplified  to  small, 
medium  and  large. 

Anklets  and  kneecaps  have  been 
separated  off,  Mr  Shearing  explained,  as 
they  cannot  be  controlled  within  the 
British  Standard.  They  will  remain  in  the 
Tariff  and  prescribable. 

Mr  Shearing  said  the  revision  of  the 


HEADED    FOR  THE  FUTURE 


A  distinctly  Grecian  setting 


The  1987  Unichem  Convention  business 
sessions  were  held  against  the  backdrop  of 
a  one-off  three  screen  set  based  on  a 
Greek  architectural  theme,  with  two 
matching  lectums  and  the  chairman's 
question  table.  Designed  by  Studio  B  in 
East  Molesey,  it  travelled  the  2,000  miles 
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from  Surrey  to  Rhodes  in  a  Unichem  van 
through  six  countries  —  and  six  customs 
checks!  Technically,  papers  presented 
varied  from  single-screen  self-cued 
presentations  to  two  handers  using  up  to 
seven  different  video  inserts  and  all  nine 
projectors,  all  in  a  half  an  hour  session. 


Scholl's  Steven  Shearing 


Tariff  will  bring  with  it  a  number  of 
benefits  —  including  accurate  control  of 
therapeutic  values:  all  products  will  have 
to  carry  a  declaration  of  conformity  to  the 
new  Drug  Tariff.  "Compression  levels, 
graduation,  testing  and  so  on,  will  be 
strictly  controlled.  Every  product  will  need 
to  be  clearly  marked  with  its  Class 
description." 

Because  the  new  Tariff  will  allow  for 
product  development  and  innovation, 
garments  of  greatly  improved  appearance 
will  be  emerging  into  the  market,  Mr 
Shearing  said.  "These  stockings  will  be 
sheerer,  softer  and  much  more 
cosmetically  acceptable,  while  still 
providing  the  same  medical  benefits  as 
thicker  stockings.  Mr  Shearing  predicted 
an  end  to  the  Norah  Batty  image  of 
wrinkled,  ill-fitting  prescription  hosiery.  A 
simpler  Tariff  format  should  hopefully 
signal  the  end  of  the  prescription 
requesting  "1  pair  of  stockings".  "All  the 
doctor  will  have  to  write  is  the  number  of 
pairs,  the  Class  and  the  style  of  garment 
required,"  Mr  Shearing  said. 

The  new  Tariff  will  be  distributed  in 
January,  1988,  with  a  covering  letter  from 
the  DHSS,  explaining  the  changes  in  the 
hosiery  section  and  emphasising  the 
implementation  date  on  April  1  1988. 

For  their  part,  Mr  Shearing  said, 
Scholl  would  be  introducing  hosiery  to 
reflect  the  new  Tariff,  but,  he  added,  many 
current  products  will  still  be  prescribable 
and  the  company  is  currently  adding  Class 
labels  to  existing  products. 

Scholl's  new  range  of  nylon-covered 
Lycra  stockings,  New  Nylastik  (Class  I), 
Sheer  Softgrip  (Class  II)  and  Duofine 
(Class  III)  and  Schollfme  (Class  III)  will  be 
available  in  sand  and  honey. 

In  answer  to  questions,  Mr  Shearing 
said  that  tights  would  still  not  be  allowed 
on  the  Tariff.  Scholl  would  be  happy  to 
produce  tights,  he  said,  but  at  the  moment 
the  company's  hands  were  tied  by  the 
DHSS. 

Mr  Shearing  told  Charles  Butler  that 
Scholl  had  been  in  contact  with  the 
Pharmaceutical  Services  Negotiating 
Committee  about  payments  for  domicilary 
fitting  visits  by  pharmacists  and  supported 
PSNC  in  its  "badgering"  of  the  DHSS. 
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Thinking  refit?  Call  in 
an  expert . . .  early! 


Early  consultation  with  specialist 
pharmacy  shopfitters  will  help  with 
an  objective  and  detailed  analysis 
of  the  various  alternatives  in  a  refit, 
Mr  Michael  Boden,  field  sales 
manager,  BFN  Storefitters,  told 
Unichem  delegates. 

Mr  Boden  identified  six  key  factors  — 
site,  building,  customer  profile,  location, 
finance  and  personal  needs  and 
aspirations.  "Ideally  all  six  factors  should 
meet  pre-determined  criteria.  But  as  we  all 
know,  real  life  isn't  like  that.  Those  of  you 
who  have  gone  through  the  experience  of 
the  acquisition  of  new  premises,  extension 
to  existing  premises,  or  a  refit  will  be  only 
too  aware  of  the  amount  of  time,  energy 
and  mental  effort  needed  to  evaluate  the 
various  alternatives,"  he  said. 

"Because  of  this,  companies  like  BFN's 
Showrax  like  to  be  called  in  earlier  rather 
than  later.  They  see  it  as  part  of  their  task 
to  consider  key  factors  and  work  with  you 
to  try  and  reduce  the  number  of 
alternatives  to  manageable  proportions." 

Mr  Boden  went  on  to  consider  the  in- 
store  use  of  counselling  points  and  booths 
and  their  influence.  "Some  of  you  may 
wish  to  further  develop  the  professional 
side  of  your  business,  others  of  you  feel 
that  in  terms  of  financial  reward  for  your 
time  it  is  not  a  direction  you  want  to  go 
unless  the  Government  determines 
specific  reward  for  the  use  of  your  time, 
knowledge,  expertise  and  qualifications," 
he  said. 


Dr  Richard  Taylor  of  Aston  University 
had  found  "that  many  customers  were  self- 
conscious  when  asking  for  advice  even 
when  the  subject  matter  seemed 
innocuous  to  the  pharmacy  staff." 

Mr  Boden  went  on:  "While  some  form 


of  booth  may  be  preferred  by  the  customer 
because  of  the  confidentiality  it  provides, 
there  are  several  disadvantages  to  the 
pharmacist  in  terms  of  longer 
consultations,  the  extra  space  required 
and  reduced  supervision  of  the 
dispensary."  But  he  suggested  advice 
points  would  lead  to  greater  recognition  of 
pharmacists  as  professionals,  so 
increasing  customer  numbers. 

"If  advice  points  are  required  they  will 
become  another  factor  to  be  considered  in 
terms  of  space,  signage,  layout,  traffic 
flow  and  merchandising  of  pharmacy 
medicines.  And  will  the  pharmacist  be 
allowed  to  advertise  the  additional  services 
or  advice  he  can  offer?  If  so,  will  this  affect 
the  design  of  the  shopfront  in  terms  of 
signage  and  fascia?"  Mr  Boden  asked. 


OTC  and  the 
manufacturer 

The  manufacturer's  role  in  the 
prosperity  of  the  pharmacist's  OTC 
business  was  outlined  by  Barrie 
Atkinson,  general  manager,  Fisons 
Consumer  Health. 

It  is  manufacturers  who  invest  £10m  a 
year  in  market  research,  Mr  Atkinson  said. 
"The  consumer  can  be  very  fickle.  We 
have  to  know  exactly  what  she  is  thinking, 
what  she  will  want,  how  she  will  use  things, 
what  the  points  are  which  will  support  her 
decision  to  buy." 

Mr  Atkinson  said  a  good  idea  was  just 
the  start.  After  discussing  it  with  the 
consumer,  working  out  formulation,  and 
purchasing  the  capital  equipment,  and 


having  made  the  production  run,  it  can 
still  take  one  year  or  more  for  the 
regulatory  process.  "The  need  for  such  a 
process  is  paramount  but  the  time  delay 
can  be  frustrating  and  costly." 

"The  manufacturer  also  has  to 
advertise;  OTC  manufacturers  are 
spending  £30m  on  healthcare  alone  in  any 
one  year.  Your  business  would  be  30  to  50 
per  cent  less  than  it  currently  is  and  in 
many  product  categories  growth  would  be 
non-existent  without  that  advertising,"  Mr 
Atkinson  said. 

This  leads  to  the  final  and  key  role  of 
the  manufacturer,  he  said.  "He  is  by 
nature  the  risk  taker.  If  he  has  misheard 
the  consumer,  misjudged  the  current 
trend,  been  beaten  by  his  competitors, 
failed  in  his  formulation  or  even  failed  in 
the  way  he  communicates  to  you  or  his 
consumer,  he  has  lost  his  business  —  and 
with  it  your  business." 


UK  regards  itself 
as  healthy' 

Over  the  past  few  months,  results 
have  been  filtering  out  from  the 
PAGB  of  its  12  month  survey  into 
consumer  behaviour  in  health  care. 
Menley  &  James  consumer  products 
manager  Phil  Rawling,  a  member 
of  the  PAGB  executive  committee, 
told  the  Convention  how  consumers 
approach  diet  and  family  health. 

"Overall,  the  United  Kingdom 
population  regards  itself  as  healthy.  On 
general  diet  77  per  cent  claim  they  eat  a 
diet  that  is  well-balanced;  61  per  cent 
claim  to  eat  foods  high  in  fibre,"  Mr 
Rawling  said.  "Some  44  per  cent  eat  foods 
that  will  help  to  reduce  the  rate  of  heart 
problems,  32  per  cent  avoid  foods 
containing  artificial  colourings, 
flavourings  or  preservatives,  and  24  per 
cent  take  iron  or  vitamin  products." 

Broadly  speaking,  dietary  concern 
tends  to  be  more  prevalent  in  women,  and 
this  increases  with  age,  but  weight- 
watching  is  as  likely  to  be  for 
"appearance"  as  for  "health  reasons",  Mr 
Rawling  said.  Overall,  there  is  clearly  an 
awareness  of  the  health  implications  of 
lifestyle,  and  substantial  claiming  to 
pursue  recommended  activities,  whether 
'positive',  like  taking  exercise,  or 
'negative'  avoiding  salt/sugar. 

To  determine  attitudes  to  family  health, 
respondents  were  asked  to  agree  or 
disagree  on  a  number  of  important  issues. 

"Claims  to  read  instructions  carefully, 
to  take  care  in  the  use  of  OTC  medicines, 
and  to  take  medicines  only  when 
absolutely  necessary  are  almost  universal, 
achieving  94-97  per  cent  agreement,"  Mr 
Rawling  said.  "Of  course  a  small  minority 
do  disagree  but  it's  very  clear  that  the 
British  population  are  disposed  to  be 
cautious  in  their  approach  to  medication 
generally." 

That  impression  was  reinforced  by 
statements  which  indicate  a  disposition  to 
seek  professional  medical  advice  if  'at  all 
unsure',  but  a  degree  of  reliance  upon  the 
chemist  in  'minor  problems'.  "Both 
propositions  received  very  substantial 
support,"  Mr  Rawling  said. 

Response  to  other  statements  showed 
75  per  cent  of  adults  agree  that  it  was 
important  for  OTC  medicines  to  be 
available.  Some  67  per  cent  felt  they  were 
just  as  effective  as  prescribed  medicines 
for  some  health  problems.  A  similar 
proportion,  70  per  cent,  felt  people  were 
less  likely  to  bother  their  doctor  with  minor 
problems  nowadays,  reinforcing  the 
chemist  as  a  good  source  of  information. 
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Dodd's  last  chance'  for 
small  Unichem  accounts 


Unichem  chief  executive  Peter 
Dodd  used  his  Convention  Keynote 
Address  to  issue  a  warning  to  those 
pharmacists  who  have  only  small 
accounts  with  Unichem. 

Looking  forward  to  the  co-operative's 
Golden  Jubilee  next  year,  Mr  Dodd  said 
that  he  believed  1988  would  see  Unichem 
successfully  break  into  hospital  supplies, 
produce  high  levels  of  recruitment  and 
cause  a  large  percentage  of  their  smaller 
accounts  to  use  them  as  their  principle 
supplier. 

"Very  small  accounts  cause 
disproportionate  problems  without 
bringing  any  benefits  to  true  supporters. 
This  is  a  situation  we  will  not  be  prepared 
to  tolerate  in  1988,"  he  said.  "Such 
individuals  know  who  they  are  and  I  hope 
they  will  save  us  the  trouble  of  having  to 
contact  them  next  year." 

Mr  Dodd  said  Unichem  was  already 
beginning  to  see  the  benefit  of 
September's  revised  trading  terms  which 
were  deliberately  geared  to  be  attractive  to 
the  supportive  accounts.  "Up  to  the  time  I 
left  for  this  Conference,  we  were  this 
month  running  in  excess  of  30  per  cent 
above  September,  which  was  itself  a  good 


month." 

Recent  developments  had  not  been 
favourable  for  independent  pharmacy.  "It 
seems  inevitable  that  the  independent 
sector  will  go  through  a  period  of 
shrinkage,"  Mr  Dodd  said.  "AAH  still 
appear  ready  to  buy  any  wholesaler  which 
comes  on  the  market,  however 
unprofitable  it  may  be,  and  have  also 
extended  their  retail  involvement; 
Guinness  have  sold  off  the  Gordon 
Drummond  shops  —  at  a  price  far  in 
excess  of  anything  independents  would 
pay.  The  Aliens  shops  are  being  "touted" 
around.  We  are  also  seeing  Lloyds  and 
Kingswood  active  in  purchasing  good 
pharmacies  wherever  possible,"  he 
explained.  "I  believe  we  will  see 
continuing  acquisitions  of  wholesale  units 
by  some  of  our  major  competitors.  In 
addition,  we  will  see  the  multiples 
continuing  to'gobble  up'  the  better 
independents." 

But  Mr  Dodd  also  had  an  answer.  "We 
have  a  department  whose  sole  job  is  to 
advise  on  buying  and  selling  businesses, 
and  matching  buyers  with  sellers.  If  you 
know  of  businesses  coming  onto  the 
market,  let  us  know,  give  us  the  chance  to 
keep  in  independent,"  he  said. 


Turning  to  more  parochial  matters,  Mr 
Dodd  said  Unichem  had  produced  nine 
months  of  "nice,  steady  growth,"  with  the 
further  development  of  the  own  brand 
range  and  the  national  television 
campaign.  The  programme  of  branch 
improvement  had,  with  one  exception, 
been  completed.  "We  believe  that  we  are 
now  in  a  position  to  handle  all  of  the 
business  that  pharmacists  may  choose  to 
put  our  way,"  he  said. 

1987  was.also  the  year  Unichem  moved 
into  manufacturing  in  partnership  with 
Norwegian  pulp  company,  to  make  their 
own  disposable  nappies.  "This  safeguards 
our  supplies  and,  at  the  same  time,  gives 
us  additional  profits  from  vertical 
integration,"  Mr  Dodd  said. 

He  hinted  at  a  real  "golden  year"  for 
Unichem  in  1988.  A  number  of  plans  were 
nearing  completion  and  it  was  a  pity  he 
was  not  addressing  the  Convention  in 
eight  weeks'  time,  with  full  details,  he  said. 


The  other  side 
of  the  fence... 

Like  19th  century  America  or  Australia  in 
more  recent  times,  pharmacy  in  the  UK  in 
1987  is  "a  land  of  opportunity".  Delegates 
to  the  1987  Unichem  Convention  could 
perhaps  be  forgiven  a  little  cynicism  when 
markets  long  since  lost  to  the  grocery 
multiples  are  described  as 
"opportunities",  but  other  speakers  issued 
warnings  about  areas  of  the  business 
where  pharmacy  still  holds  sway. 

□  Tony  Dalrymple,  national  accounts 
controller,  Scott,  and  Robin  Morriss, 
national  accounts  sales  manager, 
Tambrands,  suggested  chemists  still 
devote  too  much  sanpro  space  to  looped 
towels,  which  are  in  decline,  while  losing 
out  on  sales  in  the  burgeoning  panty  liner 
sector.  They  urged  delegates  to  make  the 
most  of  Unichem's  promotional 
programme  and  to  recognise  their 
strength  among  first-time  users,  who 
prefer  to  purchase  in  the  discreet 
atmosphere  of  a  pharmacy. 

□  Supplementing  the  customer's  calcium 


balance  should  be  an  opportunity  to 
supplement  your  bank  balance,  according 
to  Intercare  MD  David  Thrower  and 
Sandoz  product  manager  Drummond 
Paris.  Osteoporosis  costs  the  NHS  £180m  a 
year  in  the  treatment  of  femoral  neck 
fractures  alone,  and  medical  and 
nutritional  experts  say  menopausal  women 
should  have  a  daily  intake  of  l,5Q0mg 
elemental  calcium  a  day.  While  women 
are  becoming  more  aware  of  osteoporosis, 
the  richest  source  of  dietary  calcium,  milk, 
is  in  long  term  decline. 
□  Improved  visibility  in-store  and  a 
choice  of  selected  brand  leaders  in  both 
Nutrasweet  and  saccharin  variants  is  the 
key  for  pharmacists  to  protect  their  current 
60  per  cent  share  of  the  sweetener  market, 
according  to  Searle's  national  accounts 
manager  David  Phipp  and  senior  brand 
manager  Laune  Callow.  Canderel  and 
other  important  brands  like  Sweetex  and 
Hermesetas  were  losing  space  to  a 
multitude  of  small  volume  variants  and 
slow  moving  lines.  The  trend  was  towards 
Nutrasweet  brands,  but  established 
saccharin  products  still  had  a  niche,  while 
granular  sweeteners  provided  an 
opportunity  to  take  the  traditional  sugar 
business  away  from  grocery. 


Q  In  the  soap  market,  chemists  should 
support  strong  brands  that  don't  require 
deep  price  cuts,  merchandise  prominently 
and,  where  appropriate,  promote  soaps  as 
part  of  personal  care  toiletry  ranges,  said 
Ray  Hayes,  chemist  divisional  sales 
manager,  Cussons  (UK).  Soap  is  another 
area  where  chemists  should  make  the  most 
of  wholesaler  promotions. 

□  Colgate-Palmolive's  national  accounts 
manager  Frank  Chappel  said  that  by 
assuming  the  role  of  oral  hygiene  advisor, 
the  pharmacist  could  improve  his  4.3  per 
cent  shar^  of  the  toothpaste  business.  He 
said  Colgate  would  shortly  be  distributing 
a  range  of  POS  material  for  this  area. 

□  Andrew  Jackson,  marketing  controller, 
Smith  &  Nephew  Medical,  said  experience 
showed  that  dressings  launched  in  hospital 
slowly  made  their  way  through  the  Drug 
Tariff  and  into  the  OTC  market.  He  urged 
pharmacists  to  keep  up  to  date  on  dressing 
developments  to  be  able  to  advise 
customers.  Manufacturers,  supported  by 
the  professions,  would  continue  to  press 
for  the  same  standard  of  care  to  be 
available  in  both  hospitals  and  the 
community,  and  more  OTC  packs  of  the 
newer,  technologically  advanced 
dressings  should  become  available. 
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AGB  STATISTICS 


iff  ling  aids  lead  the  way  in  haircare 


With  signs  that  the  year  on 
year  growth  for  multiple 
grocers  in  the  personal  care 
market  may  be  slowing 
down,  C&D  looks  at  the 
haircare  market  with  the  help 
of  information  from  AGB. 

The  suspicion  has  been  aired  in  the  past 
six  months  that  the  grocery  sector  has 
gone  about  as  far  as  it  can  in  many 
directions  in  the  personal  care  market. 
Growth  is  slowing  and  multiples  can  no 
longer  offer  the  price  advantage  they  once 
could,  with  competition  from  drugstores 
and  Boots'  "Price  pledge".  The  drift  to  out- 
of-town  sites  and  larger  town  centre  stores, 
where  most  purchases  are  made  by  women 
in  the  middle  age  brackets,  has  alienated 
the  young  and  elderly. 

The  drugstore  sector,  after  a  quiet  end 
to  1986,  had  a  good  first  half  to  1987,  with 
most  of  the  growth  coming  from 
Superdrug.  Share  and  Medicare  also  did 
well,  although  from  a  much  smaller  base. 
Medicare's  tie  up  with  the  Dee 
Corporation  is  reflected  in  their  growth. 


MARKET  AND  SECTOR  TRENDS 

-  VALUE  (CONSUMER  EXPENDITURE) 

Total  Market  (£m's) 

2068.6 

2143.3 

+  4 

353.3 

351.3 

451.4 

287.5 

331.6 

359.3 

362.2 

£m 

£m 

% 

£m 

£m 

£m 

£m 

£m 

£m 

£m 

Cosmetics  &  skmcare 

393.3 

394.8 

-2 

63.8 

67.4 

78.2 

51.7 

64  Z 

66.9 

56.4 

Fragrances 

363.5 

366.1 

+  1 

51.8 

57.6 

132.6 

33.2 

43.9 

45.7 

53.1 

Haircare 

408.1 

435.4 

+  7 

71.7 

72.3 

71.1 

b5  2 

72.2 

76.7 

77.8 

Bathroom  toiletries 

555.1 

587.3 

+  6 

102.9 

92.6 

111.1 

76.8 

90.1 

106.7 

110.0 

Hard  toiletries 

186.6 

201.1 

+  8 

33.7 

33  5 

30.9 

32.3 

33.2 

34.7 

36.5 

Oral  care 

162.1 

168.5 

+  4 

29.4 

27.9 

27.3 

28.3 

28.0 

28.6 

28.3 

12M/E 

Aug 
1986 

Aug  % 
1987  change 

J/A 
1986 

S/O 

N/D 

I/F 
1987 

M/A 

M/J 

I/A 

TRADE  SECTOR  SHARES  (TOTAL  INDUSTRY) 

Total  Market  (Em's) 

2068.6 

2143.3 

+4 

353.3 

351.3 

451.4 

287.5 

331.6 

359.3 

362.2 

%         %                                    %  (value) 

Total  chemist 

37.0 

37.4 

+  4 

38.1 

35.1 

38.4 

38.6 

37.4 

37.7 

37.0 

Drugstores  (inc  W/Worths)  12.4 

12.4 

+  4 

13.7 

12.5 

11.2 

13.3 

12.9 

12.4 

12.6 

Multiple  grocers 

18.0 

19.1 

+  10 

18.4 

19.7 

14.3 

21.8 

20.1 

20.4 

20.1 

Other  grocers 

4.8 

4.7 

+  1 

4.9 

4.8 

3.7 

5.5 

4.7 

4.8 

5.0 

Dept  stores 

10.4 

9.8 

-2 

7.1 

9.0 

14.6 

7.3 

8.8 

8.6 

8.4 

Other  outlets 

17.4 

16.6 

-1 

17.8 

18.9 

17.8 

13.5 

16.2 

16.2 

16.9 

12M/E 

Aug 
1986 

Aug  % 
1987  change 

I/A 
1986 

S/O 

N/D 

I/F 
1987 

M/A 

M/J 

I/A 

TRADE  SECTOR  SHARES  -  TOTAL  DEFINED  TOILETRIES 


£m 


151 
10  - 

5 
0 
M/J 


Drug  stores  (+  W/Worths) 


J/A  S/O 
1986 


N/D 


J/F 


M/A 


M/J 
1987 


J/A 


S/O 


Total  Market  (£m's)  1 

311.9 

1392.3 

+6 

237.7 

226.3 

240.6 

202.6 

223.4 

246.7 

252.7 

%         %                                    %  (value) 

Total  chemists 

35.1 

35.2 

+  6 

36.2 

33.9 

35.0 

35.7 

34.8 

35.5 

36.2 

Drugstores  (inc  W/Worths) 

16.8 

16.5 

+  4 

17.5 

16.9 

16.6 

16.1 

16.8 

16.3 

16.2 

Multiple  grocers 

27.6 

28.6 

+  10 

26.6 

29.7 

25.8 

30.4 

29.2 

28.8 

28.3 

Other  grocers 

7.1 

6.9 

+  2 

7.0 

7.3 

6.5 

7.3 

6.8 

6.8 

6.8 

Dept  stores 

2.8 

2.2 

-15 

2.3 

2.6 

2.6 

1.5 

2.1 

2.0 

2.2 

Other  outlets 

10.6 

10.6 

+  6 

10.4 

9.6 

13.5 

9.0 

10.3 

10.6 

10.3 

12M/E 

Aug 

Aug 

% 

I/A 

S/O 

N/D 

I/F 

M/A 

M/J 

J/A 

1986 

1987 

change 

1986 

1987 

The  chemist  sector  continues  to  grow 
marginally  above  the  rate  of  inflation,  but 
Boots  are  the  driving  force,  with  the 
independent  sector  only  holding  onto  its 
share  of  this  time  a  year  ago. 

Department  stores  continue  to  show 
poor  results.  The  agency  area  is  under 
pressure,  some  of  it  from  the  chemist 
sector  where  middle  range  brands  like 
Vichy  sell  through  well. 

Among  the  market  sectors  haircare  has 
again  shown  a  solid  increase  in  sterling 
sales  of  7  per  cent  in  the  year  to  August. 
The  key  area  of  growth  is  in  styling  aids. 
Mousses  and  q  els  are  expanding  the 
market  along  with  hairsprays,  back  in 
vogue  with  sales  now  worth  around  £110m. 
It  is  the  fashion  conscious  under  24  age 
group  that  supports  the  sector,  and 
manufacturers  with  a  young  image  have 
tended  to  do  well. 

There  has  been  a  significant  plateau  in 
the  conditioner  market  —  it  tends  to  be  the 
first  thing  to  be  left  out  when  hair  is 
washed  three  or  four  times  a  week  and 
style  and  hold  products  are  regularly 
used.  There  has  been  a  move  away  from 
retail  purchase  of  colourants  and  perms, 
although  sales  of  streaking  kits  (worth 
around  £4.5m-£5m)  are  showing  good 
growth.  Such  products  are  well  suited  to 
chemists. 

In  volume  terms  Elida  Gibbs  is 
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comfortably  the  leading  UK 
manufacturer,  one  of  the  reasons  being 
the  runaway  success  of  Timotei  shampoo 
and  its  equally  successful  conditioner. 
Timotei  now  takes  9  per  cent  in  sterling 
terms  of  the  shampoo  market.  Chasing 
Elida  Gibbs  are  L'Oreal  and  Beecham. 
L'Oreal  have  done  well  in  the  young 
market  and  their  Freestyle  mousse  is  the 
fastest  selling  line  in  that  sector.  The 
Studio  Line  styling  range  launched  in  July 
1985  aimed  at  the  young  market  has  also 
done  well.  Beecham's  Vosene  takes  10  per 
cent  of  the  shampoo  market. 

There  is  a  far  greater  number  of 
branded  haircare  ranges  in  the  market 
than  a  few  years  ago.  Leading  the  way  in 
growth  terms  are  Vidal  Sassoon  and 
Revlon's  Flex.  Vidal  Sassoon  is  now  part  of 
Procter  &  Gamble  and  the  range's  growth 
has  again  come  from  styling  products. 
Flex  has  also  expanded  into  the  styling 
area  with  mousse  and  hairspray. 

Growth  in  the  shampoo  market  also 
seems  to  have  plateaued,  although  there  is 
still  a  drift  towards  larger  pack  sizes.  There 
has  been  a  blurrin  of  the  boundary  be- 
tween the  cosmetic  and  what  used  to  be 
termed  the  medicated  sector.  P&G's  Head 
&  Shoulders  —  the  market  leader  with  14 
per  cent  of  sales  —  is  now  marketed  as  a 
cosmetic  shampoo  that  also  treats 
dandruff. 

Inevitably  there  have  been  losers  in  the 
market.  Although  the  targetted,  or 
specialist  products  are  doing  well,  the 
mass  market  brands  like  Silkience, 
Silvikrin  and  Alberto  are  suffering. 

Chemists  (excluding  Boots)  take  30  per 


TRADE  SECTOR  SHARES  -  TOTAL  HAIRCARE 


Ann  i 

435.4 

+  7 

71.7 

72.3 

71.1 

65.2 

72.2 

7fi  7 

77.8 

% 

% 

%  (value) 

Total  chemists 

37.0 

36.8 

+  6 

37.6 

36.0 

36.8 

38.3 

36.0 

36.9 

36.6 

Drugstores  (inc  W/Worths) 

20.8 

20.5 

+  6 

21.8 

20.0 

20.9 

20.2 

21.1 

20.2 

20.7 

Multiple  grocers 

24.4 

25.8 

+  13 

23.4 

26.8 

25.0 

25.6 

25.8 

26.4 

25.2 

Other  grocers 

6.5 

6.7 

+  10 

6.6 

7.1 

6.9 

6.6 

6.5 

6.2 

7.1 

Dept  stores 

2.4 

1.8 

-20 

2.0 

1.9 

1.5 

1.7 

1.9 

1.8 

1.8 

Other  outlets 

8.9 

8.4 

8.6 

8.2 

8.9 

7.6 

8.7 

8.5 

8.6 

12M/E 

Aug 

Aug 

% 

J/A 

S/O 

N/D 

J/F 

M/A 

M/J 

I/A 

1986 

1987  change 

1986 

1987 

HAIRCARE  MARKET  -  OUTLET  PROFILES  (JULY1986-JUNE  1987) 

All  Women 
individuals  16-19        20-24        25-34        35-44         45-54         55-64  65+  Men-  W 


Total 
chemist 


Total 

drugstores 


'  15  per  cent  of  the  purchasers  o{  haircare  products  are  men,  while  85  per  cent  are  women. 


TRADE  SECTOR  SHARES  - 
TOTAL  COSMETICS  &  DEFINED  SKINCARE 


Total  Market  (£m's) 

393.2 

384.8 

-2 

63.8 

67.4 

78.2 

51.7 

64.2 

66.9 

56.4 

% 

% 

%  (value) 

Total  chemists 

40.9 

41.4 

-1 

40.9 

39.6 

37.0 

45.3 

43.0 

41.4 

44.1 

Drugstores  (inc 

W/Worths) 

6.4 

6.2 

-4 

8.3 

5.9 

7.2 

7.0 

6.4 

5.3 

5.5 

Total  grocers 

2.4 

2.8 

+  14 

2.4 

3.0 

2.6 

3.5 

2.2 

3.1 

2.3 

Dept  stores 

19.5 

17.8 

-10 

17.9 

19.4 

15.7 

16.8 

18.8 

19.1 

17.0 

Other  outlets 

30.8 

31.8 

30.5 

32.1 

37.5 

27.4 

29.6 

31.1 

31.1 

12M/E 

Aug 
1986 

Aug  % 
1987  change 

I/A 
1986 

S/O 

N/D 

I/F 
1987 

M/A 

M/J 

J/A 

TRADE  SECTOR  SHARES 

-  TOTAL  FRAGRANCES 

Total  Market  (Em's) 

363.5 

366.1 

+  1 

51.8 

57.6 

132.6 

33.2 

43.9 

45.1 

53.1 

% 

% 

%  (value) 

Total  chemists 

40.0 

41.6 

+  5 

43  2 

34.7 

45.6 

46.4 

42.1 

44.4 

33.5 

Drugstores  (inc 

W/Worths) 

3.0 

3.5 

+  18 

2.7 

2.8 

4.1 

5.7 

2.5 

2.4 

3.0 

Total  grocers 

1.9 

1.2 

-38 

1.2 

1.0 

1.2 

0.9 

1.1 

1.1 

1.5 

Dept  stores 

27.9 

30.0 

+  8 

15.6 

22.2 

35.7 

27.7 

28.2 

28.4 

28.6 

Other  outlets 

27.2 

23.7 

37.3 

3"9.3 

13.4 

19.3 

26.1 

23.7 

33.4 

12M/E 

Aug 
1986 

Aug  % 
1987  change 

I/A 
1986 

S/O 

N/D 

I/F 
1987 

M/A 

M/J 

I/A 
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cent  of  the  colourants  market,  and  so  are 
still  well  ahead  of  drugstores  or  grocery. 
To  sell  through  a  reasonable  range  is 
required.  A  new  generation  of  hairsprays 
is  moving  in  to  challenge  Harmony  and 
Silvikrin  although  Elnett,  at  the  other  end 
of  the  age  range,  still  sells  well.  A 
premium  priced  product,  it  is  ideally 
suited  to  chemists.  Private  label  is  strong 
in  the  hairspray  sector,  especially  the 
Boots  brand. 

New  developments  in  the  shampoo 
market  include  the  relatively  recent 
launches  of  Dimension,  a  conditioning 
shampoo  from  Elida  Gibbs,  a  Nivea  brand 
from  Smith  &  Nephew  and  De  Parfum 
under  the  Sunsilk  banner.  Dimension  has 
made  a  good  start  with  heavy  advertising 
support.  The  concept  seems  to  have  had 
some  success  and  has  had  some  impact  on 
the  conditioner  market.  . 

The  size  of  own  label  cannot  be 
ignored  in  the  haircare  market.  It  accounts 
for  14  per  cent  of  expenditure  but  is  not 
showing  much  impact  at  independent 
chemist  level.  Styling,  shampoo  and 
hairspray  take  about  equal  shares,  the 
latter  mainly  due  to  the  strength  of  Boots. 
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Information  on 
insulins...  

Several  manufacturers  have  indicated  that 
some  insulins  in  their  ranges  are  to  be 
discontinued.  Recently,  Nordisk  and 
Wellcome  have  received  a  number  of 
telephone  inquiries  which  indicate  that 
there  is  some  confusion  over  which 
insulins  in  their  ranges  are  to  continue  to 
be  available.  I  trust  that  the  following 
clarifies  our  positions. 

In  March  this  year  we  announced  our 
recommendations  for  replacing  the 
Wellcome  beef  insulins  with  Nordisk 
Wellcome  human  insulins,  as  follows: 
human  Velosulin  replaces  soluble  insulin 
(Wellcome)  and  Neusulin  human 
Insulatard  replaces  Neuphane  and 
Neulente.  Human  Mixtard  30/70  or  human 
Initard  50/50  may  be  used  as  a  convenient 
replacement  for  patient-prepared 
mixtures  (such  as  Neusulin  and  Neuphane 
or  Neusulin  and  Neulente).  It  is  anticipated 
that  the  Wellcome  beef  insulins  will  not  be 


available  after  December. 

Although  the  trend  is  to  prescribe 
human  insulins,  and  our  transfer 
recommendations  are  in  keeping  with  this, 
Nordisk  and  Wellcome  have  no  plans  to 
discontinue  their  highly  purified  pork 
insulins:  Velosulin,  Insulatard,  Mixtard 
30/70  and  Initard  50/50. 
J.R.  Hughes 

Marketing  manager,  Nordisk-UK 

...and  some  more 

In  support  of  the  amendments  made  to  the 
insulin  section  of  the  British 
Pharmacopoeia,  which  now  advises  that 
"when  insulin  injection  or  soluble  insulin  is 
prescribed  or  demanded,  neutral  insulin 
injection  should  be  dispensed  or 
supplied",  Nordisk  and  Wellcome  have 
written  to  all  hospital  pharmacists  (and 
physicians  treating  diabetes) 
recommending  the  use  of  our  human 
neutral  soluble  insulin,  Human  Velosulin 
as  an  appropriate  insulin  for  any 
generically  written  "soluble  insulin" 
prescription,  whether  it  be  for  ward  or 


outpatient  use.  Where  there  is  a  doubt  as 
to  the  prescnber's  intentions  regarding 
species,  confirmation  should  be  sought 
from  the  prescriber. 
P.A.  Can 

Senior  product  manager,  Nordisk-UK 


Clearer  view 
for  epilepsy 

In  the  article  on  the  treatment  of  epilepsy 
{C&D,  September  5)  we  implied  that 
sodium  valproate  is  absolutely 
contraindicated  in  female  epileptics  of 
childbearing  age.  This  was  an  unfortunate 
overstatement.  The  manufacturers  of 
Epilim  (Labaz  Sanofi)  have  kindly  drawn 
our  attention  to  the  Committee  on  Safety  of 
Medicines'  view  that  "there  is  no  clear 
evidence  that  any  one  anticonvulsant  is 
safer  or  more  dangerous  than  any  other"  in 
epileptic  women.  We  are  grateful  to  them 
for  giving  us  the  opportunity  to  clarify  this. 
R.J.  Greene 
King's  College,  London 


Pharmacists 
How  much 
could 
Nicobrevin 

earn  you 
this  year? 


£500 


sm°kinghaht 


Pound 
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Premium  price 
for  P  medicines? 

"It  is  in  the  interests  of  pharmacy,  industry 
and  consumers  that  prices  of  P  medicines 
should  rise  immediately  and  substantially." 
That  is  the  proposition  I  would  like  to  put  to 
the  PSGB,  the  NPA,  the  PSNC  and  the 
ABPI  for  their  urgent  attention. 

The  oldest  role  of  the  retail  pharmacist, 
and  the  one  for  which  the  Nuffield  Inquiry 
foresees  the  greatest  expansion,  is  as  a 
seller  of  medicines  across  the  counter.  The 
discussions  which  have  followed  the 
publication  of  the  report  have  totally 
ignored  the  fact  that  under  current 
circumstances  the  sale  of  medicines  by 
pharmacists  is  not  economically  viable. 

It  is  unrealistic  to  expect  a  pharmacist 
to  leave  his  dispensary  and  conduct  a  sale 
according  to  the  standards  recommended 
by  the  Pharmaceutical  Society  and 
expected  by  the  Consumers  Association 
for  a  professional  "fee"  of  30p.  Until 
manufacturers  appreciate  that  they  must 


compete  with  the  demands  of  dispensing 
for  the  pharmacist's  time  and  make  the 
diversion  of  effort  worthwhile,  they  will 
never  gain  the  support  from  the  profession 
which  is  essential  to  the  development  of  the 
medicines  market. 

Manufacturers  may  threaten  the 
profession  with  an  expansion  of  GSL  sales 
through  supermarkets  and  drug  stores,  but 
they  know  the  weakness  of  their  position, 
since  such  shops  can  only  take  a  share  of 
sales  intially  generated  through 
pharmacies.  No  housewife  will  buy  a  new 
medicine  because  it  was  recommended  by 
a  self-service  shelf. 

The  reluctance  of  medicine 
manufacturers  to  charge  realistic  prices 
for  P  products  has  allowed  health  stores  to 
"gazump"  pharmacy  medicines  by  asking 
vastly  higher  prices  for  food  supplements, 
and  by  creating  in  the  public  mind  the 
firm  impression  that,  because  they  are 
more  expensive,  food  supplements  must  be 
superior  to  licensed  medicines. 

Manufacturers  must  learn  that  the 
status  of  any  product  in  the  public  mind  is 
a  direct  result  of  price.  The  classic  French 
perfumes  are  regarded  as  superior  to  other 


fragrances  not  because  of  name,  smell, 
packaging  or  distribution,  but  because 
they  cost  more.  Only  an  obvious 
differential  between  the  price  of  P 
medicines  and  GSL  alternatives  will  make 
the  public  realise  that  there  is  something 
special  about  pharmacy  sold  medicines. 

The  minimum  price  of  any  medicine 
which  requires  the  involvement  of  a 
pharmacist  should  be  £2,  with  a  gross 
profit  to  the  retailer  of  at  least  £1,  and  the 
average  price  of  P  medicines  should  be 
around  £3.50-£4.  Only  at  these  levels  of 
price  and  profit  can  industry  hope  to 
persuade  pharmacists  to  divert  their  time 
and  energy  away  from  dispensing  to 
counter  trade.  Only  at  these  price  levels 
could  industry  afford  to  develop  new 
counter  medicines  or  start  to  look  at 
products  which  are  currently  POM. 

Scare  stories  in  the  media  and  the 
growth  of  alternative  treatments  have 
brought  the  OTC  medicines  industry  to  a 
crossroads.  Either  it  adopts  a  radical  new 
policy  or  it  slides  slowly  but  certainly  into 
extinction. 
J.B.  Paige 
Guernsey 
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IMPORTANT  SAFETY 

ANNOUNCEMENT 

To  all  owners  of  Philips  Hot  Air  Brush  model 
no.  HP  4406. 

Philips  wish  to  advise  you  that  this  model  may 
develop  faults  after  a  period  of  usage  which  could 
be  a  safety  risk. 
Identification 
The  Philips  Hot  Air  Brush,  model  no.  HP  4406  has 
a  white  casing,  is  mains  operated  and  the  letters 
AIR  in  HAIRBRUSH  are  highlighted  on  the  side  of 
the  handle  in  red.  All  other  letters  are  grey.  The 
appliance  may  be  fully  identified  by  the  model 
number  printed  on  the  handle  of  the  appliance. 
If  you  own  a  Philips  Hot  Air  Brush,  model  no. 
HP  4406,  please  return  it  with  a  postcard  clearly 
stating  your  name,  address  and  postcode  in 
BLOCK  CAPITALS  to: 
Philips  Hairbrush  Replacements 
FREE  POST 
Harvey  House 

High  Street 
Tring  HP23  4BR 
No  stamp  required 
A  replacement  hairbrush  will  be  forwarded  to  you 
by  return. 

NO  OTHER  PHILIPS  HOT  BRUSHES,  HAIR 
CURLERS  OR  HAIR  DRYERS  ARE  AFFECTED. 


uild  draws  up  action 
plan  on  Nuffield 


The  Guild  of  Hospital  Pharmacists 
has  completed  its  review  of  the 
Nuffield  Report,  and  has  prepared 
an  "action  plan"  on  matters  within 
its  sphere  of  influence. 

Guidelines  for  the  minimum  standards 
and  facilities  required  for  in-house 
manufacturing  should  be  drawn  up,  and 
there  should  be  a  clearly  defined  role  in 
each  facility  where  radiopharmaceuticals 
are  dispensed,  the  Guild  says. 

A  survey  is  to  be  undertaken  of  the 
current  position  regarding  the  activity  of 
drug  and  therapeutic  committees.  The 
Guild  agrees  that  pharmacists  have  a 
contribution  to  make  in  taking  medication 
histories  and  interpreting  drug  monitoring 
data.  And  the  further  involvement  of 
pharmacists  in  ADR  monitoring  is  to  be 
discussed  with  the  Pharmaceutical 
Society.  The  Guild  agrees  that 
pharmacists  have  an  important  part  to  play 
in  clinical  trials. 

The  Guild  does  not  entirely  agree  with 
the  Nuffield  recommendation  on 
domiciliary  care.  There  is  a  role  for  both 
community  and  NHS-employed 
pharmacists.  The  pharmaceutical  officer  is 
seen  as  having  a  crucial  co-ordinating 
role.  A  working  party  should  be 
established  to  survey  the  issues  involved. 

The  Guild  disagrees  with  the 
recommendation  that  outpatient 
dispensing  should  be  transferred  to  the 
community  sector,  either  as  a  cost-cutting 
exercise  or  to  compensate  for  staffing 
difficulties. 

Whitley  Council  must  address  the 
problem  of  the  shortage  of  pharmacists  as 
a  matter  of  urgency,  says  the  Guild.  There 
is  a  need  for  realistic  pay  levels  throughout 
the  grades;  the  current  award  will  not  stop 
the  loss  of  able  young  pharmacists.  There 
must  also  be  an  independent  examination 
of  "promotion  blockage".  The  staff  side's 
views  are  fundamentally  important  and 
should  be  taken  into  account.  At  this  stage 


Chat  away  pain 

Having  a  relaxed  chat  over  a  cup  of 
coffee  about  your  headache  is 
probably  the  best  way  of  getting  rid 
of  it.  according  to  GP  Tom  Smith. 

Talking  about  the  results  of  a  Gallup 
poll  on  tension  headaches  commissioned 
by  Merrell  Dow,  Dr  Smith  felt  that  for 
people  with  tension  headaches  relaxation 
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it  appears  unlikely  that  flexible  grading 
will  help  the  situation. 

A  24  hour  service  should  be  available 
to  all  hospitals,  although  such  a  serivce 
can  be  provided  at  different  levels  — 
residency  services  should  be  available 
where  appropriate.  The  Guild  plans  to 
undertake  a  review  of  the  impact  of 
emergency  duty  payments,  the  level  of 
payments  being  made  and  the  effect  of 
these  on  current  residency  schemes. 

The  Guild  is  in  general  agreement  with 
almost  all  of  Nuffield's  conclusions  on 
undergraduate  education  with  the 
exception  of  transfer  of  the  teaching  of  law 
and  ethics  to  the  pregregistration  year  — 
considerable  practical  difficulties  are 
forseen;  and  intake  into  the  schools  of 
pharmacy  —  accurate  manpower  forecasts 
must  be  taken  into  account  when  assessing 
future  intakes. 

The  Guild  does  not  agree  that 
practical  and  professional  skills  should  be 
taught  solely  in  the  pre-registration  year, 
and  does  not  support  proposals  for  an 
academic  tutor  because  of  the  practical 
difficulties.  A  test  of  competence  is 
supported,  but  it  is  stressed  that  ongoing 
assessment  is  vital  and  must  continue.  The 
Guild  supports  division  of  training 
between  hospital  and  community 
pharmacy  only  provided  that  the  time 
spent  away  from  hospital  was  limited.  In 
the  longer  term  there  should  be  a 
requirement  to  retrain  on  changing  from 
one  branch  of  pharmacy  to  another. 

Concern  is  expressed  regarding  the 
present  lack  of  uniformity  within  the  pre- 
registration  year.  The  Guild  agrees  that 
newly  registered  pharmacists  should  not 
be  allowed  to  occupy  a  position  of  sole 
responsibility,  although  there  are  varying 
opinions  on  how  long  the  qualifying 
period  should  be.  The  general  concensus 
was  three  years  post  graduate  experience. 

Continuing  education  is  seen  as  a  key 
area;  Council  is  to  give  full  consideration 
to  the  future  role  of  the  Guild  in  this  field. 


and  perhaps  a  cup  of  tea  and  a  chat  was  a 
good  "treatment"  to  try  first.  Analgesics 
may  help  but  they  had  to  be  used  early,  in 
large  enough  doses  if  they  were  to  give 
any  relief,  he  said. 

The  Gallup  survey  of  1,010  people 
showed  that  75  per  cent  of  all  headache 
sufferers  took  some  sort  of  medication  for 
relief.  But  despite  clear  dosage 
instructions  one  sufferer  in  five  took  less 
than  the  recommended  dose. 


Flu  vaccines 
sold  out 

The  UK's  major  manufacturers  of 
influenza  vaccine  have  sold  out  and 
new  stock  will  not  be  available 
until  the  end  of  November. 

A  spokesman  for  Duphar  said  that  all 
the  new  supplies  had  been  "ear-marked". 
Evans  Medical  ran  out  of  supplies  at  the 
end  of  September,  and  Merieux  UK  is 
reported  to  have  run  out  in  August. 

The  demand  has  largely  been  created 
by  publicity  from  the  Influenza  Monitoring 
and  Information  Bureau,  founded  and 
funded  by  some  manufacturers.  Duphar 
say  there  is  still  a  large  amount  of  vaccine 
held  by  doctors  and  pharmacists. 

Prevention  best 
for  hepatitis 

Viral  hepatitis  is  a  worldwide 
problem  likely  to  cause  the  death  of 
1.3  million  children  born  in  1985. 

The  best  way  to  control  the  spread  of 
infection  is  to  immunise  children  at  birth, 
Professor  A.J.  Zuckerman  told  a  Guild  of 
Hospital  Pharmacists  Day  Symposium 
recently.  Preventative  medicine  is 
cheaper  in  the  long  term:  £200  day  and  a 
four  week  stay  in  hospital  is  the  average 
cost  of  treatment  in  the  UK,  he  said. 

The  hepatitis  A  virus  was  first  isolated 
in  1973.  Its  incubation  period  is  28  days 
and  the  virus  is  excreted  in  the  faeces 
before  the  symptoms  become  apparent. 
"Isolation  is  positively  Victorian,"  said 
Professor  Zuckerman.  In  Britain  60  per 
cent  of  those  tested  have  been  infected  by 
early  to  middle  life. 

Carrier  of  the  more  dangerous 
hepatitis  B  virus  are  at  risk  of  liver  damage 
of  varying  degrees  of  severity.  The  risk  of 
hepatocellular  carcinoma  is  390  times 
greater  for  carriers.  The  risk  of  liver 
cancer  is  57  per  cent  for  carriers 
compared  to  1  per  cent  for  those  who  are 
not. 

The  vaccine  is  produced  from  an 
antigen  from  viral  plasma  drawn  from 
known  carriers.  Introduced  in  1981,  it  has 
been  shown  to  be  effective  in  80  per  cent 
of  those  treated.  The  concern  that  the 
plasma  used  comes  from  potential  AIDS 
carriers  is  fallacious  as  it  is  triple  heat 
treated  to  inactivate  the  virus. 

A  genetically  engineered  hepatitis  B 
antigen  expressed  from  yeast  was  licensed 
in  the  UK  in  August.  At  £13  per  dose  the 
cost  would  be  high,  but  a  global 
eradication  programme  was  now  possible. 
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Boots  bring  in  new  chief: 
no  U-turns  ahead 


Sir  James  Blyth,  former  managing 
director  oJ  Plessey  is  to  become 
Boots'  chief  executive,  the  first  to  be 
appointed  to  the  post  from  outside 
the  company. 

Robert  Gunn,  who  continues  as 
chairman,  said  the  appointment  ends  a 
long  search  for  a  chief  executive.  But 
when  Sir  James  takes  up  the  post  this 
Tuesday,  it  will  not  mean  U-tums  in 
company  strategy,  a  Boots  spokesman  told 
C&D.  "We  are  always  changing.  But  Sir 
James  has  been  appointed  to  use  his 
consumer  marketing  and  technological 
experience,  to  implement  existing  ideas 
for  all  sectors  of  the  company,  and  lead  it 
forward  into  a  period  of  substantial 
growth,"  say  Boots. 

Just  as  Sir  James  is  the  first  "Boots 


outsider"  to  become  chief  executive,  at 
Plessey  his  appointment  to  managing 
director  last  year  was  the  first  time  the 
running  of  the  company  was  placed  in 
hands  outside  the  company's  Clark 
dynasty. 

He  resigned  from  the  company  three 
weeks  ago  after  it  decided  to  merge  its 
telecommunications  business  with  those  of 
GEC. 

Before  that,  Sir  James,  47,  was  general 
manager  of  Lucas  Aerospace  before 
moving  to  the  Ministry  of  Defence  as  Head 
of  Defence  Sales. 

Commenting  on  his  appointment,  Sir 
James  said  he  was  drawn  to  the  company 
because  "it  is  a  fascinating  mixture  of 
commercial  and  retail  goods,  and  of 
longer  term  projects  like  drug 
development." 


Bard  granted 
Unimed  bar 

Bard  Ltd  were  granted  an  interim 
injunction  In  fh.e  High  Court  on 
Monday  to  prevent  Unimed  (UK)  Ltd 
from  trading  in  respiratory  products 
under  or  by  reference  to  the  trade 
marks  Inspiron  or  Mini-Neb. 

The  order  bans  the  sale,  supply  or 
otherwise  dealing  in  or  using  any 
respiratory  products  bearing  the  marks. 
Mr  Justice  Walton  said  it  would  remain  in 
force  until  trial  or  further  court  order  in 
Bard's  action  for  alleged  passing  off  and 
breach  of  a  written  contract. 

Unimed  was  said  to  be  the  sole  UK 


distributor  of  medical  and  surgical 
eguipment  manufactured  by  Intertech 
Resources  Ltd,  of  Illinois.  Equipment  from 
this  source,  bearing  the  mark  Inspiron, 
came  to  the  attention  of  the  plaintiff  after  it 
was  supplied  to  the  Weymouth  and  District 
Hospital. 

The  plaintiff  alleged  that  despite 
Unimed's  written  undertaking  "to  cease 
and  refrain"  from  using  the  mark  Inspiron 
on  respiratory  devices,  more  of  the 
infringing  equipment  was  supplied. 
Unimed  contended  it  was  "a  one  off 
mistake". 

But  the  judge  said  it  appeared  that  the 
agreement  had  been  broken  on  more  than 
one  occasion,  and  there  was  an 
overwhelming  case  for  granting  an 
injunction. 


Wyeth  merger 


The  merger  of  Wyeth  and  Ayerst 
announced  by  American  Home 
Products  last  month  (C&D. 
September  26.  p649)  takes  effect 
from  November  1 . 

The  new  company  will  trade  in  this 
country  as  Wyeth  Laboratories.  All 
administration  and  research  will  be 
centralised  on  the  Wyeth  facility  at 
Taplow,  Maidenhead,  Berks  and  all 
production  and  distribution  will  be 
handled  at  Wyeth's  plant  at  New  Lane, 
Havant,  Hants.  Ayerst's  plant  and  facility 
at  Andover  will  close. 

During  the  period  of  product  licence 
transfer  to  Wyeth,  the  Ayerst  products  will 
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continue  to  be  supplied  in  Ayerst  livery 
and  in  line  with  Department  of  Health 
policy  can  be  dispensed  as  such.  On 
licence  transfer  they  will  be  changed  to 
the  Wyeth  livery. 


Packaging 
punch 


Pharmaceutical  packaging  and  disposable 
medical  items  will  be  worth  $1.5bn  in  the 
US  by  1990,  according  to  a  new  report. 
The  Tylenol  scare  and  other  product 
tampering  incidents  will  provide  impetus 
along  with  the  growth  of  unit  dose.  Frost  & 
Sullivan  Ltd,  Sullivan  House,  4  Grosvenor 
Gardens,  London  SW1W0DH. 


iitecii  go  Sor 
private  placing 

Celltech  this  week  confirmed  that 
they  plan  to  raise  extra  cash  to 
develop  their  business  with  a 
private  placing  of  their  shares  later 
this  year  by  Baring  Brothers  in  the 
UK  and  internationally. 

Celltech's  finance  director  John 
Huckle  told  a  Press  conference  on 
Tuesday  that  despite  the  turmoil  on  the 
Stock  Exchange  the  company  hoped  to 
make  its  placing  before  the  end  of  this  year 
and  was  confident  that  it  would  be  able  to 
raise  the  necessary  funds. 

The  company  wants  the  money  so  it 
can  carry  out  its  own  product 
development,  clinical  trials  and 
marketing.  Until  now  Celltech  have 
licensed  their  products  at  an  early  stage  to 
other  manufacturers  who  have  developed 
and  marketed  them. 

Celltech  hope  to  set  up  a  sales  and 
marketing  team  to  sell  products  to 
hospitals  and  intensive  care  outlets  in 
Europe.  Outside  Europe  the  company  still 
intends  to  license  products  to  third  parties 
but  "only  at  a  stage  which  strikes  the  best 
risk/reward  balance". 

At  the  same  time  Celltech  announced 
that  they  have  won  a  contract  worth 
several  million  pounds  from  a  joint  venture 
with  Johnson  &  Johnson  subsidiary  Ortho 
Pharmaceuticals,  to  produce  the  hormone 
erythropoietin  over  a  two  year  period,  for 
use  in  clinical  trials  and  early  marketing. 
Erythropoietin  has  potential  benefits  in 
anaemia  caused  by  kidney  failure,  when 
the  body  loses  its  ability  to  produce  its  own 
erythropoietin,  which  normally  stimulates 
red  blood  cell  production  in  bone  marrow. 

Ortho  Pharmaceuticals  have  a  licence 
to  market  erythropoietin  for  renal  failure 
and  to  develop  it  for  other  indications. 
Clinical  trials  are  being  conducted  in  the 
USA,  Europe  and  Japan. 

Dedicated  plant  to  produce  the 
hormone  has  been  installed  at  Celltech's 
production  facility  at  Slough  and  the 
company  is  negotiating  for  product  and 
manufacturing  licences.  Celltech  expect 
their  factory  to  produce  about  200g  of 
erythropoietin  by  the  end  of  1989,  a 
significant  proportion  of  the  world  supply- 
Current  estimates  of  the  US  market 
alone  for  EPO  are  $165m  for  anaemia 
associated  with  renal  failure  and  $160m  for 
other  anaemias  and  blood  enrichment,  say 
Celltech.  With  dosages  of  only 
50-100mcg,  Celltech  feel  erythropoietin 
offers  a  more  cost  effective  treatment  than 
blood  transfusion,  costing  an  estimated 
£3.50  per  dose  compared  with 
approximately  £40  per  unit  of  blood. 
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Weather  hits  Underwoods 
first  half  results 


New  store  openings  and  bad 
weather  have  been  blamed  for 
Underwoods'  "disappointing" 
interim  results  which  saw  hardly 
any  rise  in  pre-tax  profits. 

For  the  half  year  ending  July  31,  the 
company  recorded  £1,012,000,  compared 
to  £1,007,000  for  the  same  period  last  year. 
Earnings  per  share  fell  to  2.6  pence,  0.1 
pence  down  on  the  same  period  last  year. 
An  interim  dividend  of  lp  will  be  paid  on 
December  4. 

While  the  company  reports  turnover 
up  27  per  cent,  managing  director  Brian 
Kemer  told  C&D  it  was  not  as  high  as 
expected,  due  to  the  bad  weather  and 
general  drop  in  consumer  spending.  "The 
disappointing  results  are  the  cost  of  having 
opened  so  many  stores  in  such  a  short 
period:  19  in  the  last  18  months;  five  in  the 

Omefeaico  look 
for  rule  change 

Unichem  are  to  hold  a  special 
general  meeting  to  seek  approval 
for  a  rale  change  that  would  allow 
private  individuals  to  nominate 
representatives  for  the  annual 
meeting. 

The  SGM  will  be  held  at  Unichem 
House,  Chessington,  on  Thursday, 
November  19,  at  2.30pm.  Announcing  the 
meeting  at  the  Unichem  Convention  in 
Rhodes  on  October  19,  Unichem  chief 
executive  Peter  Dodd  said  that  the  current 
rules,  allowing  limited  companies  holding 
Unichem  shares  to  send  representatives 
while  banning  private  individuals  from 
doing  so,  were  unfair.  He  said  the 
directors  might  also  take  the  opportunity  to 
make  one  or  two  other  small  amendments 
to  the  co-operative's  rules. 

The  method  of  payment  of  new  shares 
is  one  area  being  considered  for  change. 
"I  don't  think  people  should  be  allowed  to 
spread  their  payments  as  they  are  at  the 
moment,"  Mr  Dodd  said. 


Repeal  plans 

The  Government's  proposals  for  repealing 
the  licence  of  right  provisions  in  the  1977 
Patent  Act  were  due  to  be  published  today 
(Friday,  October  30).  The  Designs  and 
Patent  Bill  is  due  to  receive  its  second 
reading  in  mid-November. 


period  under  review,"  he  said.  Five  more 
have  been  opened  since  the  end  of  July 
and  several  refurbishments  are  being 
completed.  After  that,  no  more  openings 
are  scheduled. 

"We  are  not  likely  to  feel  the  benefit  of 
the  new  openings  in  the  first  year.  The 
second  year  is  always  much  better,"  said 
Mr  Kemer. 

He  denied  accusations,  however,  that 
the  nine  out-of-London  stores  did  not 
work,  but  admitted  lessons  had  been 
learned. 

The  out-of-town  stores  generate  £288 
sales  per  square  foot  compared  to  £389  in 
London.  "They  are  doing  pretty  well," 
commented  Mr  Kemer.  "But  we  see  that  it's 
best  to  build  up  the  traditional  pharmacy 
business  first  —  pharmaceuticals, 
cosmetics  and  toiletries  —  and  then  tackle 
other  areas." 


Vestric  have  launched  a  new  series  of 
training  courses  under  the  guidance  of 
their  training  controller,  Ken  Howell.  The 
courses  are  designed  for  pharmacy 
assistants  and  pharmacists.  The  first 
training  seminar  covers  subjects  such  as 
understanding  customer  behaviour  and 
handling  awkward  customers.  Ken  Howell 
is  shown  addressing  pharmacy  staff  on  one 
of  the  12  planned  courses 


Name  news 

From  November,  Riker  Laboratories  will 
be  known  as  3M  Riker.  On  November  16, 
the  company,  together  with  3M  Health 
Care,  will  have  a  new  telephone  number: 
0509  611611. 


COMING  EVENTS 


Spot  the  Ball 

The  Glasgow  Pharmacy  Charity 
Ball  will  take  place  on  Saturday , 
November  7  at  The  Central  Hotel, 
Glasgow. 

The  event  is  in  aid  of  the  Prince  and 
Princess  of  Wales  Hospice.  Tickets  for  the 
dinner  and  dance  cost  £15  and  are 
available  from  Robin  Hogarth,  1399 
Dumbarton  Road,  Glasgow  G14  9XS. 

Sunday,  November  1 

Scottish  Department.  Pharmaceutical  Society.  15th 
Macmorran  Lecture,  2.30pm,  the  Holiday  Inn. 
Professor  P.  F.  D'Arcy,  head  of  Pharmacy 
Department,  Queen's  University  of  Belfast,  on 
"Pharmacy  and  Health  Care  in  the  Third  World". 

Monday,  November  2 
East  Metropolitan  Branch.  Pharmaceutical 
Society.  8pm,  the  Churchill  Room,  Wanstead 
Library,  Spratt  Hall  Road,  Wanstead,  Ell.  Mervyn 
Madge  on  "Alternative  medicine". 
Hull  Pharmacists'  Association.  7.45pm,  the  post- 
graduate centre,  Hull  Royal  Infirmary,  Anlaby  Road, 
Hull.  "Drugs  in  primary  care  —  cardiovascular 
system". 

Sefton  &  District  Branch,  Pharmaceutical  Society. 

the  Southport  General  Infirmary,  post-graduate 
education  centre.  "Update  on  cardiovascular  drug 
treatment". 

Tuesday,  November  3 

Bar  net  Branch.  Pharmaceutical  Society.  8.30pm, 
Avenue  House,  East  End  Road,  N2.  DrG.  Geddes, 
PSNC. 

Wednesday,  November  4 

Ayrshire  Branch.  Pharmaceutical  Society.  8pm,  the 

Piersland  House  Hotel,  Troon.  Dr  K.E.  Kendle  on 


"Fertility  control". 

Edinburgh  Branch.  Pharmaceutical  Society. 

7.45pm,  36  York  Place,  Edinburgh.  Dr  Elizabeth 
McSwan  on  "Recent  advances  in  sports  medicine". 

Thursday,  November  5 

Hounslow  Branch.  Pharmaceutical  Society. 

7.45pm,  the  lecture  theatre,  West  Middlesex  Hospital, 
Twickenham,  Isleworth.  Dr  Stephen  Kane,  consultant 
physician,  on  "Therapy  of  peptic  ulcer  disease". 
Society  of  Cosmetic  Scientists.  6.30pm,  Royal 
Society  of  Arts,  6-8  St  lohn  Adam  Street,  London 
WC2A  6AI.  G.  Hind,  Aerosol  Development  Ltd  on 
"Aerosol  test  methods". 


Advance  information 
Aylesbury  &  North  Buckinghamshire  Branch, 
National  Pharmaceutical  Association  meeting  and 
buffet,  November  1 1  at  Peggotty's  Restaurant,  11 
Temple  Street,  Aylesbury.  Cost  £4.  Details  from  lohn 
Voogh,  34  High  Street,  Aylesbury,  Bucks  HP20  1SF, 
tel:  0296  415205. 

British  Association  of  Pharmaceutical  Physicians 

Symposium  on  "Effective  Communication, 
Management  and  Methods",  November  12, 
Kensington  Hilton,  London  Wll.  Further  details  from 
Mrs  J.  Wase-Bailey,  BAPP  Secretariat,  1  Wimpole 
Street,  London  W1M  8AE,  tel:  01-491  8610. 
Industrial  Pharmacist  Group.  "Formulation 
Optimisation  —  Maximum  Results  with  Minimal 
Effort?"  10.30am,  November  24,  The  Pharmaceutical 
Society,  1  Lambeth  High  Street,  London  SE1  7IN. 
Cost:  members  £20;  non-members  £40.  Details  from 
Mr  R.E.  Marshall,  The  Pharmaceutical  Society,  1 
Lambeth  High  Street,  London  SE1  7IN. 
Institute  of  Pharmacy  Management  International 
weekend  meeting,  November  13-15,  The  Brandon 
Hall  Hotel,  Brandon,  Coventry.  Details  from  Dr  I.F. 
Jones,  49  Hallas  Lane,  Cullingworth,  Bradford,  West 
Yorkshire  BD13  5BU,  tel:  0535  273528. 
The  Research  and  Development  Society  25th 
anniversary  one-day  symposium  and  exhibition, 
November  6,  the  Royal  Society.  An  exhibition  will  be 
open  from  November  3  to  December  10.  Details  from 
Clive  Jones,  R&D  Society,  47  Belgrave  Square, 
London  SW1X8QX,  tel:  01-23561111. 
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APPOINTMENTS 


SALES  &  MARKETING 


Research  Executive 

Pharmaceuticals  £  Neg 

Major  Research  Agency  requires  someone 
with  pharmaceutical  experience  in 
Research,  Marketing,  Sales  Support  or  even 
Direct  Selling.  Ideally  a  graduate  with  2 
years  experience,  this  highly  regarded 
company  is  offering  an  excellent 
opportunity  for  someone  keen  to  work  in 
Market  Research 

Account  Director 

Pharmaceuticals  25K 

As  part  of  a  huge,  global 
Advertising/Marketing  Group,  this  company 
can  offer  a  superb  opportunity  for  someone 
with  pharmaceutical  experience  to  work  on 
Major  International  P  R.  Accounts. 

Market  Research  Editor 

Varied  12K 

Large  Consultancy  needs  someone  to  market 
and  manage  the  production  of  European 
Market  Research  Reports  covering  the  areas 
of  food,  pharmaceuticals  and  textiles. 


Just  call  MARY  LA WRANCE  on  0 1  -580  92  1  3 
London  Executive  Placement  Bureau, 
17  Berners  Street,  London  W  IP  3DD 


BARNET  HEALTH  AUTHORITY 
MENTAL  HEALTH  UNIT 
NAPSBURY  HOSPITAL 

STAFF  PHARMACIST 

Required  from  December,  1987  until  September,  1988  to  cover  Maternity 
leave.  Part-time  or  job  sharing  will  be  considered. 

Napsbury  Hospital  is  a  progressive  friendly  unit  with  strong  links  with  the  other 
general  units  in  thedistriet.  The  successful  applicant  will  have  every 
opportunity  to  develop  their  pharmaceutical  expertise. 

A  monthly  supply  system  is  rapidly  being  implemented  which  is  based  on 
computerised  patient  profiles  and  is  linked  with  the  patient  administration 
system  of  the  unit  in  managing  the  pharmacy  service. 

The  applicant  will  assist  the  Principal  Pharmacist  and  deputise  in  his  absence. 
For  further  information  please  contact  M.  Green,  Principal  Pharmacist.  Tel: 
0727  23333  Ext.  257  or  M.  Beaman,  District  Pharmaceutical  Officer.  Tel: 
01-9522381  Ext.  328. 

For  job  description  and  application  form  contact  the  Personnel  Department, 
Napsbury  Hospital,  London  Colney,  St.  Albans.  Tel:  072723333  Ext. 
234/382. 


Agents 


SPECTRUM 

UNIT  8  WALTHAM  PARK  WAY  WALTHAMSTOW  E 17  5DU 
TELEPHONE:  01-523  3232.  TELEX:  8951665 SPEC  MG 

COMMISSION  AGENTS 

We  are  the  fastest  growing  Licenced  EEC 
Pharmaceutical  company  in  the  UK,  as  well  as  a 
highly  competitive  Generics  Wholesaler. 
If  you  are  confident,  articulate  and  self- motivating, 
then  the  sky's  the  limit  as  to  your  future  earnings. 
If  you  meet  these  criteria  then  apply  in  writing  or 
phone 

PAUL  BALCOMBE  MPS 
01-523  3232 


Chemist  &  Druggist  31  October  1987 


8% 


APPOINTMENTS 


COME  AND  JOIN  US 

One  of  the  most  successful  selling  teams  in  the  Generic  Market 


Co*  Pharmaceuticals  is  a  leading  pharmaceutical  company  in  the  generic 
medicine  field  with  interests  also  in  OTC's 

We  are  currently  re-structuring  for  further  growth  selling  to  the  Chemist  and 
Wholesaler  and  we  are  looking  for  representatives  in  the  following  areas: 

1  Kent  and  East  Sussex 

2  West  and  North  Yorkshire 

3  Derby/Nottingham 

4  Northern  Home  Counties 

We  prefer  experienced  sales  people  particularly  in  the  Chemist  area  and  even 
better  selling  Generics 

These  appointments  are  for  a  January  I,  1988  start 


A  good  starting  salary  is 
offered  and  there  is  also  an  on- 
target  bonus  to  be  earned  together 
with  company  car  and  the  usual 
fringe  benefits 

Please  apply,  with  full  cv.  to 
Mr  R  Forsythe. 
Personnel  Manager, 
Arthur  H.  Cox  &  Co.,  Limited. 
Whiddon  Valley.  Barnstaple 
North  Devon.  EX32  8NS 
Tel:  (0271)  75001 


Shopfitting 


Services 


marspec 

MB!SHOPHTTINO  LTD 


A  complete  shopfitting  and  design  service,  at 
competitive  prices  for  the  pharmacist. 


Southern  Office: 

Unit  4b, 
Grace  Road, 
Marsh  Barton, 
Exeter,  Devon 
Tel:  0392  216606 


Northern  Office: 

4  Prestwood  Court, 
Leacroft  Road, 
Risley,  Warrington, 
Cheshire 

Tel:  0925  827292 


D.J.  SHOPFITTINGS 

For  the  chemist  who  requires  display 
shelving  of  high  quality  at  reasonable  prices. 
Design  and  installation  services,  customised 
dispensary  fittings,  credit  facilities  and 
showroom. 

Telephone:  01-773  1921 
01-337  5779 


IEXDR.UM 

L^STOREFITTERS-J 


0626  •  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


|iiai«^.ff«Miau«Jir«.H.i^^^ 


Lux  Li 


.UX  LINE 

SH0PFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS, 
ELECTRICAL,  FINANCE,  NPA  &  NUMARK  APPROVED. 

SO  CONTACT  US  NOW. 

LUXLINE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 
TEL:  0525-38 1356 


HIGH  BARRIER 
PACKAGING 

Clear  or  metallised.  Printed  or  plain. 
Our  laminate  pack  will  protect 
products  against 
Moisture  —  Evaporation  — 
Oxidisation  —  Contamination. 

For  more  information  contact: 
Walter  Coles  &  Co  Ltd., 
47/49  Tanner  Street, 

London  SE1  3 PL. 
Phone:01-407  8291. 
Telex:  8956438. 


Labels 


FREE 

PRICE  GUN 
OR  LABELS 

Buy  a  quantity  of  price  labels 
and  you  can  choose  either  a 
FREE  price  gun  or  claim  a 
FREE  extra  box  of  labels 
A  box  of  45,000  Printed  Labels 
could  cost  less  than  £30!!! 


TOM  LYDON 


PHONE:  0702  333761  (Anytime) 
LOW  PRICE  LABEL  CO  FREEPOST 
88  SOUTHBOURNE GROVE 
WESTCLIFF  ON  SEA  SS0  8BR 


FOR 


DELIVERED  IN  14  DAYS  -  OR  NO  CHARGE  -  THAT'S  THE  PARK  PRINTING  PLEDGE 
iRhone  for  details  NOW051-708  8800  Rgffi^'**^*"* 
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Professional  Prescription 
Computer  Labelling 


Stock  for  Sale 


John  Ricliarclf  on 
Computeri  Lid 


►  In  Pharmacy  Labelling 

In  Auto-Order  Slock  Control 

In  Customer  Service 


In  Systems  Development 

10%  Discount  to  all  NPA  members 

FRKKPOST,  Preston  PR5  (iBK  Telephone:  (0772)  323763 


Stock  for  Sale 


ENTER  THE  WORLD  OF  PERFUMES 
SELECTION  OF  WIDE  RANGE  OF 
BRANDED  PERFUMERY  AT 
DISCOUNT  PRICES 


KODAK  FILMS  AT 
DISCOUNT  PRICES 


NEXT  DAY  DELIVERY  SERVICE  FOC  ANYWHERE  IN  UK 


PASCOS  (LONDON) 
425a  HARROW  ROAD.  LONDON  W10  4RE 
OPEN:  Mon-Fri  10am-6pm 

Sundays  1 0am  2pm 
Telephone:  01-960  0319/5752  for  price  list. 


FASHION 
JEWELLERY 

Mrs.  S.  Dezsofi  (former 
Jodez  Ltd)  has  now  the 
latest  autuman  and  xmas 
lines  available  in:  — 
Ear-wires,  clips, 
pearls,  beads, 
brooches,  rings  etc. 

Ring  061-795  7515, 
or  write  to  2  Haslam 
Court,  Singleton 
Road,  Salford  M7 
OLU.  Manchester. 


CHEMIST  & 
DRUGGIST 

reaches  99%  of  al! 
retail  chemists  in  the 
UK,  more  than  any 
other  magazine  so  call 
0732  364422 
EXT.  476 
To  advertise  your 
products. 


COSMETICS 

AVERY  WIDE 
SELECTION  OF 
BRANDED  AND  NON- 
BRANDED  LINES. 

5/7  GREAT  EASTERN 
STREET,  LONDON  EC2 
TEL:  247  3122/9293 

Please  send  S.A.E.  for 
price  lists  and  special 
offer  lists  for  Christmas 

Timings: 

Saturday:  Closed 
Sunday  9.30-2.30 


DASC0  (WHOLESALE)  LIMITED 

Unit  17,  Wembley  Park  Business  Centre 
North  End  Road,  Wembley  Park,  Middx.  Tel:  01-903  3431 

SPECIAL  OFFERS 


PAMPERS  ULTRA 

MimCC  3x78 
Super  CC  4x52 
MaxiCC  4x44 
Max.  +  CC  4x40 
Value  Packs 

COW  &  GATE 

Stage  1  -  1  10gx12 
Stage  2  -  150gx12 
Yoghurts  -  1  I0gx12 
Juices  —  1  25mlx  1  2 
"Cone  -  I30mlx12 
Liga  -  200gx12 
Liga  -  125gx12 


£15  99 

£21.32 
£21  32 
£21  32 
£20.79 


£2  35 
£2.56 
£2.35 
£2.29 
£4  79 
£6.22 
£4  69 


Prem  -  450gx12 
Plus  -  450gxl2 
Prem  900gx6 
Plus  -  900gx6 
SSoya  -  450gx12 

Camay  18x4x125g 
Zest  18x4xl25g 
Lenor  8x21 
Lenor  16x11 


Cans  x  24 
Jars  x  1  2 


£18  99 
£19.19 
£18.69 
£18.89 
£24.69 

£10  39 
£10.77 
£6  17 
£6  86 


£3  89 
£2.32 


■  1 ..' 

<12 
x6 


Woodwards  Gripe  Water      12x1  50ml  £6  25 
Fairy  Liguid  Orig/Lemon  18x500ml  £7  59 
Ariel  Liquid  6x21  £  13.69 
Ariel  Liquid  16x750ml  £14  27 
Vortex  12x1  251  £6.45 
Vortex  20x739ml  £6  80 


Listermint  1  2x300ml  £6  03.  6x600ml  £5  16 

Listerine  6x200ml  £3.93:  6x400ml  £6.30:  6x600ml  £7  85 

Nice  +  Easy  1x3  £4.29  Poly  Colours/Tints  +  Poly  Blonde/Fair  £3  99 

Recital  (Performance)  Haircolours  £4  69 


Infant  Food  1  > 
Junior  Food 
MIF's600g  1> 
Aptamil450gx12 
Aptamil  900gx6 
Milumil450gx12 
Milumil  900gx6 
Rusk  C/S 
Drinks  C/S 
PRC  C/S 
HN  25 


Mini/Super  E 1 
Maxi  El 
C/SizeEl 
Mini/Super  E2 
Maxi/C/SizeE2 


Gold450gx24 
White  450x24 
Gold  900gx12 
White  900gx12 
Prog  450gx24 
Prog  900gx  1  2 
Wysoy  430x24 
Wysoy  860x1  2 


PEAUDOUCE 


SMA 


Plus  a  wide  range  of  toiletries  available 
All  offers  subject  to  availability 
All  prices  are  exclusive  of  VAT  where  applicable 
Please  telephone  for  delivery 
Errors  and  omissions  excepted 

*  *  "Further  discount  available  on  quantity  purchase  of  nappies  —  please  enquire* 


£9  49 

£6.68 
£16.61 
£18.50 
£18  10 
£18.50 
£18  10 

£6  43 
£10.92 

£7  07 
£2  79  each 


£18  36 
£18  36 
£15  30 
£16.99 
£16  99 


£40  29 
£40.29 
£38  99 
£38.99 
£40  29 
£38  99 
£50.89 
£48  49 


TRADING  HOURS: 
MON-SAT  10am-6pm 
SUNDAY  1 1am-3pm 
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PEOPLE 


addict  jailed 

A  heroin  addict  who  held  up  a 
Luton  pharmacist  and  got  away 
with  morphine,  diamorphine  and 
methadone  has  been  jailed  for  four 

years. 

Pharmacist  Arthur  Williams,  manager 
of  Hopkins  Chemists,  Hitchin  Road  was 
confronted  by  a  man  wearing  a  black 
crash  helmet  and  holding  what  appeared 
to  be  a  gun.  He  demanded  that  Mr 
Williams  fill  up  a  bag  with  drugs.  Mr 
Williams  did  as  he  was  told;  he  was 
unaware  the  gun  was  an  imitation  and 
fired  only  blanks. 

Pharmacist  proprietor  Brian  Hopkins, 
who  has  seven  other  shops  in  the  area,  said 
it  was  the  third  time  the  Hitchm  Road  shop 
had  been  held  up  in  recent  years.  He  has 
now  fitted  close-circuit  television. 

A  man  is  being  held  in  connection  with 
an  alleged  copy-cat  incident  which 
occurred  at  the  F.G.  Bull  Chemists  in 
Luton  on  October  2,  the  day  after  an 
account  of  the  Hopkin's  case  and  the 
Court's  verdict  were  reported  m.the  local 
Press  and  on  radio. 


Lawson  Mardon  Group:  Alan  Cook  has 
been  appointed  operations  director, 
Plastics  Business  Unit  of  Mardon. 


A  chanty  ball  organised  by  the  Pharmaceutical  Society's  Edinburgh  and  Lothian  Branch 
raised  £1,000  for  the  Muscular  Dystrophy  Group.  Half  has  been  earmarked  for  research 
and  half  for  work  among  sufferers  in  and  around  Edinburgh.  The  branch  representatives 
are  pictured  here  handing  over  the  money  to  the  group.  From  left  to  right:  branch 
chairman  Betty  Chilton,  public  relations  officer  Julie  Blythe,  Muriel  Watt  from  the  MD 
group,  Dr  Sandy  Raebum  from  Western  General  Hospital,  Leslie  Pendreight  from  the  MD 
Group,  branch  secretary  Ian  Swanson  and  branch  social  governor  Sheila  Watt 


Knoll  Ltd:  John  Edmunds  joins  the 
company  from  Searle,  South  Africa,  as 
managing  director.  And  two  new  board 
members  have  been  appointed:  Gordon 
Angell,  director  of  BASF  UK  and  head  of 
their  agricultural  business  in  Britain,  and 
Kurt  Sedlmeier,  head  of  the  parent 
company,  Knoll  AG  in  West  Germany. 

Polaroid:  Ian  Anderson  is  appointed  as 
medical  products  specialist. 


Pharmacist  Terry  Neil  (second  left)  wins  the  last  regional  final  at  Finchley  golf  club  of 
Numark's  golf  tournament  for  the  Rennie  trophy.  Mr  Neil,  from  Hemel  Hempstead,  will  jom 
Bryce  Colhshaw  from  Norwich  and  Bruce  Orman  from  London  (pictured  front)  for  the  final 
in  Portugal.  Also  pictured  are:  from  the  left  Tony  Barber  from  Selsey  (5th),  Robin  Good  (in 
front)  6th  from  Alresford,  Nicholas's  Ken  White,  Richard  Simmons  from  Oundle,  3rd,  and 
Numark  wholesaler  Ferryman's  Nicky  Keown,  who  also  qualifies  for  Portugal  
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Smokeless  zone 

Mallinson  House,  headquarters  of 
the  National  Pharmaceutical 
Association  has  been  declared  a  no- 
smoking  zone. 

Director  Tim  Astill  recently  summoned 
offenders  to  his  office  and  informed  them 
that  "fags"  had  to  go.  No  reproducible 
comment  has  yet  been  received  from  those 
affected. 

OBITUARY 

Alan  Hoyle  Briggs,  one  of  the 

Pharmaceutical  Society's  auditors,  died 
recently.  Mervyn  Madge,  Plymouth, 
writes:  "I  am  saddened  by  the  passing  of  a 
loyal  friend  of  many  years'  standing,  and  a 
fellow  honorary  auditor  of  the 
Pharmaceutical  Society.  We  met  at  the  first 
meeting  of  that  very  worthwhile  body 
under  the  guidance  of  Sir  Hugh  Linstead, 
the  Franco  British  Pharmaceutical 
Association,  and  our  friendship  had 
continued  ever  since. 

Alan  was  an  unassuming  man,  with  a 
wide  reservoir  of  knowledge,  which  he 
made  available  to  all  without  being 
patronising.  He  was  always  courteous  in 
his  contacts  and  dealings,  and  devoted  to 
pharmacy,  with  his  store  of  wisdom  and 
experience.  Pharmacy  has  lost  a  worthy 
son  who  will  long  be  remembered.  I  think 
there  is  no  finer  epitaph  than  a 
pharmacist  who  was  one  of  nature's 
gentlemen.  Our  deepest  sympathy  is 
extended  to  Mary." 

PUBLICATIONS  LTD,  Sovereign  Way,  Tonbndge,  Kent  TN9  1RW 
ublication  may  be  reproduced,  stored  in  a  retrieval  system,  mechanical 
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Manufacturing  &  Distributing  Services 


f  N 

PARACETAMOL  TABLETS 

IN  BULK,  BLISTER  PACKS,  BOTTLES  OR  STRIP 
CONSUL  T 

THE  WALLIS  LABORATORY  LTD 

11  CAMFORD  WAY,  SUNDON  PARK 
LUTON  LU3  3AN 
Tel  0582  584884 
Telex  825335  WALLAB  G 


EUROPE'S  LEADING  MANUFACTURER  OF 
PARACETAMOL  TABLETS  BP 


Generics 

  We  have  the  capacity  and  experience  to 

manufacture  over  1 000  million  tablets  and  fill  over 
1 00  million  capsules  per  year.  We  provide  top  quality 
products  for  home  and  export  markets.  Licensed  by 
DHSS.  Contractors  to  NHS.  All  enquiries  welcomed. 

M.A.  Steinhard  Ltd.,  32-36  Minerva  Road,  London 
NW10.  Tel:  01-965  0194. 

Steinhard 


"DORMEL"  MINIATURE  FEEDER 

from  John  Dowell  &  Sons  Ltd  of  Saffron  Walden 


Suppliers  of  the  "Dormel"  Infant  Miniature  Feeder  &  Sparelatex  Teats  for 
well  over  50  years  —  obtainable  from  the  majority  of  Chemist  Wholesalers 

Orders  (wholesale  only)  and  enquiries  to: 
John  Dowell  &  Sons  ltd,  c/o  R.  Hrggt.  264  St  Barnabas  Road, 
Woodford  Green,  Essex  IG8  7DP.  Phone:  01-504  8718. 


The  most  comprehensive  contact  lens  solution 
service  available  today. 
WE  OFFER  - 
FREE  delivery  on  ALL  orders.  Ovef  95%  of  ALL 
orders  delivered  within  24  hours.  All  solutions 
available  in  singles.  Updated  price  list  every  2 
months. 
Exciting  bonus  offers. 

HOTLINE  (0332)  360464 

MID-OPTIC  LTD 
FREEPOST,  DERBY  DE2  8BR. 


Apeils-Umdasch 

designed  to  sell 

styles  to  stimulate  sales  - 


Products  that  work... 

for  you  and  your  customers 


CALSALETTES* 


LAXATIVE  TABLETS 

Gentle  yet  effective  Contains  the  pure 
vegetable  laxative  Aloin.  Relieves  constipation 
the  natural  way  Now  available 
in  new  60  tablet  packs  sugar 
coated  and  uncoated 
presentations  -  lor  over 
the  counter  sale 


ORAL  PROCAINE 
CAPSULES 

Available  in  boxes 
of  30  and  150 


These  products  are  available  Irom  you 
local  wholesaler  and  promoted  direct 
to  your  customers 
'Trade  Mark 


Apeils-Umdasch 

-  together,  a  splendid 
shopfitting  comPination 
and  one  that  works. 


Apeiis  Systems  Limited, 

Unit  P,  Kingsway  Trading  Estate, 
Kingsway,  Luton, 
Bedfordshire  LU1  1LP. 
Telephone:  Luton  (0582)  4571 1 1 . 


TORBETOL* 


ACNE  LOTION 

A  non-keratolylic  bacterial  lotion  tor  spots,  pimples 
and  Acne  Promotes  rapid  healing  by  destroying 
pimple-producing  bacteria,  so  reducing 
intlammation  and  clearing  blocked  pores  Now 
available  in  new  50ml  pack  lor  over  the  counter  sale 


TORBET  LABORATORIES  LTD. 

Maidstone,  Kent  ME15  900  Tel:  0860  319350 
A  British  owned  company 


The  Right  Choice  at  the  Right  Price 

Shopfitting 
The 

Complete 
System 


Whatever  your  shopfitting  requirements 
ZAF  have  the  answers... 


*  Quality  Equipment 

*  Quality  Design 

*  Quality  Service 

Full  range  of  Dispensary  fittings 


"FREE"  'QUOTATIONS 
NATIONAL  NETWORK  OF  LOCAL  CONSULTANTS 
NATIONAL  INSTALLATION  SERVICE 
EXCELLENT  FINANCE  FACILITIES  AVAILABLE 


for  th< 
Progress! 
Pharmacist 
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Monoject"  UlOO 
Disposable  Syringes 
for  diabetics 


Monoject  U100  disposable  syringes  are 
used  in  substantial  numbers  by  the  insulin 
dependent  community.  Considerable 
demand  for  Monoject  U100's  through 
pharmacies  will  be  generated  by 
prescriptions. 

Monoject  offers  easy  portability  and  safe 
disposal.  The  Monoject  U100,  1/2ml  and  1  ml, 
are  individually  blister  packed  in  cartons  of 
30  with  full  instructions. 

Monoject  U100's  are  available  through 
major  wholesalers. 

Full  information  is  available  from: 


Sherwood  Medical  Industries  Ltd, 
London  Road,  County  Oak, 
Crawley,  West  Sussex  RH10  2TL. 
Telephone:  0293  34501 . 

Monoject  "  is  a  registered  Trade  Mark  ot  Sherwood  Medical  Industries  Ltd. 


